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ABSTRACT 

The purpose of this study is to examine the determinants of entrepreneurial intention 

among secondary school learners in Mamelodi, South Africa. More specifically, the study aims 

to test whether the theory of planned behaviour can predict entrepreneurial intentions of 

secondary school learners in Mamelodi. Secondly, the study seeks to determine the effect of the 

media and status of entrepreneurship and knowledge of entrepreneurial support on 

entrepreneurial intentions of these learners.  

A cross-sectional survey was conducted using a sample of 349 learners from 11 

secondary high schools in Mamelodi. A structured self-administered questionnaire was used for 

data collection and SPSS Version 25 was used to analyse the data. Findings revealed that 

entrepreneurial intentions of secondary school learners were predicted by perceived behavioural 

control, attitude towards entrepreneurship and subjective norms. The media and status of 

entrepreneurship had a significant positive relationship with entrepreneurial intention, 

subjective norms, attitude towards entrepreneurship and perceived behavioural control. 

Knowledge of entrepreneurial support did not have a significant effect on entrepreneurial 

intention and the antecedents of entrepreneurial intention.  

Keywords: Gauteng, Media and Status of Entrepreneurship, Entrepreneurial Support, 

Entrepreneurial Intention. 

INTRODUCTION 

In the quest for knowledge on why some individuals become entrepreneurs while others 

do not, entrepreneurial intention research continues to attract researchers’ attention worldwide 

(for example, Padilla-Angulo, 2019; Al-Shammari & Waleed, 2018; Galvão, et al., 2018; 

Ndofirepi, et al., 2018; Chantson & Urban,  2018; Shah & Soomro, 2017). Not only does 

entrepreneurial intention research attempt to understand what influences entrepreneurial 

intention, more recently, there has been some concerted efforts linking entrepreneurial intention 

to entrepreneurial behaviour (Darmanto & Yuliari, 2018; Aloulou, 2017; Kautonen, et al., 2015; 

Delanoë, 2013). Prior research has shown that entrepreneurial intentions have a significant 

positive relationship with entrepreneurial behaviour in terms of individuals getting involved in 

activities to prepare for the launch (Aloulou, 2017; Al Mamun, et al., 2017; Shirokova, et al., 

2016) and creation of a new venture (Shinnar, et al., 2018; Delanoë, 2013). Research on 

entrepreneurial intention is vital in providing insights on how entrepreneurs’ intentions are 

formed, how new ventures emerge and the associated influences, which ultimately should 

contribute to improved interventions for developing and supporting entrepreneurs (Krueger, 

2017; Malebana & Swanepoel, 2015; Malebana, 2014). For instance, knowledge about the 
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determinants of entrepreneurial intentions could guide the design of entrepreneurship education 

at both school and university levels. Additionally, research findings on entrepreneurial intention 

could also inform policymakers in their efforts to create an enabling environment for 

entrepreneurship, and ultimately result in the implementation of support programmes to facilitate 

the creation of new ventures. 

High unemployment rates amongst the youth (Statistics South Africa, 2018; Aragon-

Sanchez, Baixauli-Soler & Carrasco-Hernandez, 2017) necessitate finding long lasting solutions 

that could help alleviate this problem. Entrepreneurship as an intentionally planned behaviour 

(Krueger, et al., 2000) is recognised as a solution to ever increasing unemployment rates and 

stagnant economies (Hughes & Schachtebeck, 2017; Miralles, et al., 2016). Thus, encouraging 

the youth to view entrepreneurship as an attractive career option and stimulating their intentions 

to start businesses would help them create jobs, not only for themselves but for others. This is 

more crucial given South Africa’s low entrepreneurial intentions rate of 11.7% and the total 

early-stage entrepreneurial activity rate of 11% (Global Entrepreneurship Research Association, 

2018), coupled with high unemployment rates for the youth which are currently 53.7% for those 

aged between 15-24 years and 33.6% for those aged 25-34 years (Statistics South Africa, 2018). 

Since recent research continues to show significant positive relationship between 

entrepreneurial intention and entrepreneurial behaviour, it is by no doubt that a conducive 

environment is essential not only to stimulate entrepreneurial intention but to facilitate the 

transition from intention to action. Prior research advocated for a supportive environment that 

possesses the right nutrients in order for entrepreneurial activity to flourish (Krueger & Brazeal, 

1994; Tang, 2008). Such environment is more likely to impact positively on entrepreneurial 

intention and its antecedents by increasing the attractiveness of the entrepreneurial career option 

and enhancing the perceived ease of venturing into a new business (Al Mamun, et al., 2017; 

Malebana, 2017). On the other hand, the media and perceived status of entrepreneurship can 

influence individuals’ choice of the entrepreneurial career (Levie, et al., 2010; Abebe, 2012). The 

media can also play a vital role in shaping an entrepreneurial culture (Afriyie, et al., 2013; 

Anderson & Warren, 2011). As a result, the media and status of entrepreneurship and knowledge 

of entrepreneurial support can be some of the critical environmental factors that could shape the 

formation of entrepreneurial intentions. 

Despite the fact that entrepreneurial intention research began over 30 years ago (Liñán & 

Fayolle, 2015), very little attention had been paid to the factors that influence entrepreneurial 

intentions of secondary school learners in the South African context (for example, Bignotti & le 

Roux, 2016; Bux, 2016). With some learners quitting school after completing Grade 12 to join 

the ever-growing pool of job seekers (Statistics South Africa, 2018), knowledge of the 

determinants of entrepreneurial intentions of Grade 12 learners is vital for policy development 

and interventions that could help them start their own businesses. High unemployment rate for 

those who have completed Matric and less compared to that of graduates and those who have 

some form of tertiary qualification (Statistics South Africa, 2018) necessitate an understanding 

of the factors that influence entrepreneurial intention among Grade 12 learners.  

Numerous studies have examined the factors that influence entrepreneurial intentions of 

secondary school learners (for example, Cardoso, et al., 2018; Wibowo, et al., 2018; Aragon-

Sanchez, et al., 2017; Xu, et al., 2016; do Paço et al., 2015; Marques, et al., 2012; do Paço, et al., 

2011). However, some gaps about the determinants of entrepreneurial intention among 

secondary school learners still exist, for example on the role of the media and status of 

entrepreneurship and knowledge of entrepreneurial support. Hence the objectives of this study 
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are to test whether the theory of planned behaviour can predict entrepreneurial intentions of 

Grade 12 learners in Mamelodi and to determine the effect of the media and status of 

entrepreneurship, and knowledge of entrepreneurial support on entrepreneurial intentions. The 

study therefore, attempts to answer the following research question: what is the role of the media 

and status of entrepreneurship and knowledge of entrepreneurial support in shaping the 

formation of entrepreneurial intention? This study applies the theory of planned behaviour to 

examine entrepreneurial intentions of Grade 12 learners, and to assess the effect of the media and 

status of entrepreneurship and knowledge of entrepreneurial support on entrepreneurial intention 

and the antecedents of entrepreneurial intention. 

LITERATURE REVIEW 

The theory of planned behaviour postulates that entrepreneurial behaviour follows 

reasonably as a consequence of individuals’ intentions (Ajzen, 2005). In this theory, the intention 

to start a business is determined by attitude towards the behaviour, subjective norms and 

perceived behavioural control. Ajzen (2005) contends that the formation of the intention to 

behave in a certain way is driven by individuals’ favourable or unfavourable evaluations of the 

behaviour; perceived social pressure to perform or not perform the behaviour, arising from 

approval of the behaviour by one’s social referents; and individuals’ assessments of their 

capability to perform a given behaviour.  

Since its initial test in the field of entrepreneurship by Krueger et al. (2000) the theory of 

planned behaviour has proven its usefulness in predicting entrepreneurial intentions by 

explaining the highest variances to date of 74% and 78.6% in entrepreneurial intention of 

Spanish and French students respectively (Iglesias, et al., 2016; Padilla-Angulo, 2019). In 

African countries the theory of planned behaviour has predicted between 21% and 77% of 

entrepreneurial intention (Rusteberg, 2013; Otuya, et al., 2013; Katono, et al., 2010; Buli & 

Yesuf, 2015; Mahmoud & Muharam, 2014; Mwiya, et al., 2017; Tarek, 2017; Chantson & 

Urban, 2018).   

Despite the overwhelming predictive validity of the theory of planned behaviour, prior 

research indicates that the effect of the attitude towards entrepreneurship, perceived behavioural 

control and subjective norms vary from one population to the other (Ajzen, 2005; Liñán, et al., 

2013; Soomro, et al., 2018). For example, in most studies attitude towards entrepreneurship 

explained the most variance in entrepreneurial intention (Al-Shammari & Waleed, 2018; 

Chantson & Urban, 2018; Aragon, et al., 2017; Al Mamun, et al., 2017; Md.Hashim, et al., 2017; 

Tarek, 2017; Feder & Niţu-Antonie, 2017; Lee-Ross, 2017; Iglesias et al., 2016; Malebana & 

Swanepoel, 2015; Malebana, 2014). In other studies perceived behavioural control had a greater 

effect on entrepreneurial intention compared to other antecedents (Aloulou, 2017; Awan & 

Ahmad, 2017; Hlatywayo, et al., 2017; Otuya et al., 2013). Subjective norms had in some studies 

produced mixed results in terms of its effect on entrepreneurial intention (for example, Padilla-

Angulo, 2019; Wibowo, et al., 2019; Galvão et al., 2018; Awan & Ahmad, 2017; Shah & 

Soomro, 2017; Iglesias-Sánchez, et al., 2016; Santos, et al., 2016; Kautonen, et al., 2015; 

Malebana & Swanepoel, 2015; Krueger, et al., 2000). Surprisingly and contrary to Ajzen’s view 

and most empirical tests of the theory of planned behaviour, perceived behavioural control was 

reported insignificant in predicting entrepreneurial intention among university students in 

Pakistan (Shah & Soomro, 2017). The majority of studies that have been conducted in the 

African context indicate that attitudes have more explanatory power over entrepreneurial 

intention than other antecedents of entrepreneurial intention (Chantson & Urban, 2018; Mwiya, 
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et al., 2017; Ndofirepi & Rambe, 2017; Tarek, 2017; Buli & Yesuf, 2015; Malebana & 

Swanepoel, 2015; Malebana, 2014; Mahmoud & Muharam, 2014; Katono, et al., 2010; Gird & 

Bagraim, 2008). 

Limited research has been conducted regarding the role of the media in shaping the 

formation of entrepreneurial intention (for example, Adekiya & Ibrahim, 2016; Levie, et al., 

2010; Radu & Redien-Collot, 2008; de Pillis & Reardon, 2007). According to these authors, the 

media is vital not only in conveying information that generates societal values, norms and beliefs 

that support entrepreneurship and increases the attractiveness of the entrepreneurial career, but 

also in demonstrating that individuals can become successful entrepreneurs by sharing 

information that enhances one’s perceived behavioural control. The level of media coverage of 

successful entrepreneurs can channel individuals into the entrepreneurial career and improve the 

state of entrepreneurial activity (Hindle & Klyver, 2007). This is more likely to occur due to 

positive changes in the antecedents of entrepreneurial intention as the outcome of such exposure 

to media coverage (Anderson & Warren, 2011). Stories about successful entrepreneurs provide 

individuals with symbolic role models which could be emulated (Hindle & Klyver, 2007; 

Bandura, 2001) while societal recognition of entrepreneurs would enhance the status of 

entrepreneurs (Gnyawali & Fogel, 1994; Abebe, 2012). The media can become a tool for 

building social capital which could stimulate entrepreneurial intention through societal approval 

and valuation of entrepreneurship (Malebana, 2016). Thus, individuals are more likely to form 

intentions to start their own businesses when the media reports positively about entrepreneurs 

and perceive entrepreneurship as a high status career.  

The formation of entrepreneurial intentions and the translation of these intentions into 

new ventures are dependent on the supportive environment which impacts positively on the 

antecedents of entrepreneurial intention (Ajzen, 2005; Malebana, 2015). Prior research has 

shown that a socially supportive environment is vital to stimulate entrepreneurial intention and 

activity (Al Mamun, et al., 2017; Zanakis, et al., 2012). More specifically, access to and 

knowledge about entrepreneurial support increase the likelihood of creating new ventures 

(Zanakis, et al., 2012; Delanoë, 2013) and positively affects entrepreneurial intention and its 

antecedents (Malebana, 2017; Al Mamun, et al., 2017; Shen, et al., 2017). On the contrary, some 

studies indicate that entrepreneurial support does not have a significant relationship with 

entrepreneurial intention and entrepreneurial activity (Ambad & Damit, 2016; Texeira, et al., 

2018; Farooq, et al., 2018). Drawing from the above literature discussion, the study seeks to test 

the following hypotheses, as illustrated in Figure 1. 

 
H1: Attitude towards entrepreneurship is positively related to entrepreneurial intention of Grade 12 

learners. 

 

H2: Perceived behavioural control is positively related to entrepreneurial intention of Grade 12 learners. 

 

H3: Subjective norms is positively related to entrepreneurial intention of Grade 12 learners. 

 

H4: Media and status of entrepreneurship are positively related to entrepreneurial intention of Grade 12 

learners. 

H5: Media and status of entrepreneurship are positively related to the antecedents of entrepreneurial 

intention among Grade 12 learners. 

 

H6: Knowledge of entrepreneurial support is positively related to entrepreneurial intention of Grade 12 

learners. 
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H7: Knowledge of entrepreneurial support is positively related to the antecedents of entrepreneurial 

intention among Grade 12 learners. 

 

 

FIGURE 1 

DETERMINANTS OF ENTREPRENEURIAL INTENTIONS 

RESEARCH METHODS 

Research Design 

 

This research was conducted using a quantitative cross-sectional survey design. Since the 

study investigates entrepreneurial intentions of a large number of Grade 12 secondary school 

learners in Mamelodi, the chosen research design was deemed appropriate. The researchers 

sought to derive comparable data across subsets of the chosen sample so that similarities and 

differences can be found (Cooper & Schindler, 2014). The main goal was to collect the data that 

can be quantified and subjected to statistical treatment in order to support or refute existing 

knowledge (Williams, 2007).  

 

Population and Sample 

 

The study population for this research was limited to the 2016 intake of Grade 12 learners 

in all secondary schools in Mamelodi that were registered with the Gauteng Department of 

Education. A total of 17 secondary schools with approximately 2210 Grade 12 learners were 

targeted for this research (Gauteng Department of Education, 2016). A database of all secondary 

school Grade 12 learners was obtained from the Gauteng Department of Education, which was 

used as a sampling frame from which a sample would be obtained and analysed for this study. 

Initially, the researcher intended to conduct a census in which all 2210 Grade 12 learners would 

have formed part of the study. However, due to permission not being granted in some schools, 

the researcher opted to use a convenience sampling technique. Using this sampling technique, a 

sample of 349 learners from 11 secondary high schools in Mamelodi was obtained. 

 

Data Collection and Measures 

A structured self-administered questionnaire was utilised for data collection. The 

questionnaire was adopted from previous entrepreneurial intention studies which applied 
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measures for variables relating to the theory of planned behaviour (Malebana, 2012; Liñán & 

Chen, 2009). Measures relating to knowledge of entrepreneurial support were adopted from Liao 

& Welsch (2005) and Malebana (2017), whereas those of media and status of entrepreneurship 

were derived from Levie, et al. (2010); Ali, Lu, et al. (2012). The questionnaire comprised 

questions that measured demographic variables, attitude towards entrepreneurship, subjective 

norms, perceived behavioural control, and entrepreneurial intention. These variables were tested 

to assess their relationship with entrepreneurial intention among the Grade 12 secondary school 

learners in Mamelodi. Previous research has shown that an entrepreneurial family background 

and gender play a significant role in shaping the formation of entrepreneurial intention (Galvao, 

et al., 2018; Cieślik & van Stel, 2017; Egerová, et al. 2017; Shah & Soomro, 2017; Santos, et al., 

2016; Gird & Bagraim, 2008). These variables were used as control variables and were measured 

on a categorical scale (1=yes; 0=no). Entrepreneurial intention and its antecedents were 

measured using a five point Likert scale (1=Strongly disagree; 5=Strongly agree).  

DATA ANALYSIS AND RESULTS 

 

Data were analysed using the Statistical Package for the Social Sciences (SPSS) Version 

25. Descriptive statistics were used for the sample characteristics while hierarchical multiple 

regression analysis was used to test the relationships between the independent variables and the 

dependent variable. The focus of the analysis in this study was mainly concerned with the 

influence of control variables, theoretical determinants of entrepreneurial intention, the media 

and status of entrepreneurship, and knowledge of entrepreneurial support on entrepreneurial 

intentions.  

 

Demographic Profile of the Respondents 

A total of 349 Grade 12 learners from 11 secondary high schools in Mamelodi completed 

the entrepreneurial intention questionnaire. Of the 349 respondents as shown in Table 1, 59% 

were females while males accounted for 41%. About 98.2% of the respondents were aged 

between 17 and 21 years, 0.9% were between the ages of 13 and 16 and 0.9% were 22 years old 

and above. About 42% of the respondents had family members who were running a business. 

Table 1 

DEMOGRAPHIC CHARACTERISTICS OF RESPONDENTS 

Variables Description Frequency Percentage (%) 

Gender Male 206 59 

Female 143 41 

Total 349 100 

Age 13-16 years 3 0.9 

17-21 years 343 98.2 

22 years and above 3 0.9 

Total 349 100 

Entrepreneurial family background Yes 146 42 

No 202 58 

Total 348 100 
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Reliability and Validity of the Results 

 

Prior to data analysis, reliability analysis and exploratory factor analysis were conducted 

to determine the reliability and validity of the measuring instrument. The reliability of the 

measuring instrument was tested by means of Cronbach’s alpha. Cronbach’s alpha values for the 

variables were 0.641 for perceived behavioural control (six items), 0.668 for subjective norms 

(three items), 0.622 for attitude towards entrepreneurship (five items), 0.625 for entrepreneurial 

intention (five items), 0.735 for knowledge of entrepreneurial support (four items), and 0.694 for 

the media and status of entrepreneurship (three items). Since these values were between 0.6 and 

0.7, this suggest that the reliability of the scale was moderate (Hair, et al., 2016). Table 2 shows 

the Cronbach’s alpha values, means and standard deviations. 

 
Table 2 

DESCRIPTIVE STATISTICS AND RELIABILITY RESULTS 

Variables Mean Standard deviation α 

Entrepreneurial intention 2.13 0.929 0.625 

Attitude towards becoming an entrepreneur 2.17 0.956 0.622 

Subjective norms 2.05 0.939 0.668 

Perceived behavioural control 2.09 0.953 0.641 

Knowledge of entrepreneurial support 1.96 0.965 0.735 

Media and status of entrepreneurship 1.93 0.924 0.694 

 

The Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy was 0.857, which is 

greater than 0.70, indicating that the data were suitable for factor analysis. This KMO test value 

was highly satisfactory and indicates that one or more variables were predicted by other variables 

(Hair, et al. 2014). Bartlett’s test of Sphericity recorded a significance value of p<0.001 (Chi-

square=2777.986, df =325, p=0.000) which is less than 0.05. This means that some significant 

correlations existed among variables and therefore provided reasonable basis for the 

appropriateness of factor analysis. Principal component analysis generated seven factors with 

eigenvalues greater than 1.0, which explained 59% of the variance. 

Data were tested for linearity and multicollinearity to ensure that there are no violations 

of the assumptions of linear regression analysis. The assumption of independence of errors was 

tested using the Durbin-Watson statistics, which had values ranging from 1.635 to 2.110, all of 

which were within the acceptable range of between 1 and 3. The variance inflation factors were 

all highly satisfactory with values below 10, ranging from 1.000 to 1.318, indicating no violation 

of multicollinearity assumptions (Field, 2013). Tolerance values indicated that the data did not 

violate multicollinearity assumptions as they were all above 0.2, ranging from 0.759 to 0.914. 

Correlations among Variables 

The results in Table 3 indicate that correlations between entrepreneurial intention and its 

antecedents were significant and positive in accordance with the theory of planned behaviour, 

ranging from  r=0.374, p<0.01 to r=0.516, p<0.01. Correlations between knowledge of 

entrepreneurial support and entrepreneurial intention and its antecedents were not statistically 

significant. Findings show that the media and status of entrepreneurship had statistically 

significant positive correlations with entrepreneurial intention and its antecedents, ranging from 

r=0.177, p<0.01 to r=0.343, p<0.01. In addition, an entrepreneurial family background was 

significantly positively correlated with entrepreneurial intention and its antecedents. 
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Table 3 

CORRELATIONS AMONG VARIABLES 

 1 2 3 4 5 6 7 8 

Gender 1        

Family members run a 

business 

0.000 1       

Knowledge of entrepreneurial 

support 

-0.005 0.072 1      

Media and status of 

entrepreneurship 

0.052 0.088 0.119
*
 1     

Attitude towards 

entrepreneurship 

0.067 0.109
*
 0.105 0.343

**
 1    

Subjective norms 0.147
**

 0.189
**

 0.094 0.256
**

 0.323
**

 1   

Perceived behavioural control -0.072 0.140
**

 0.085 0.177
**

 0.449
**

 0.297
**

 1  

Entrepreneurial intention 0.063 0.106
**

 0.035 0.248
**

 0.509
**

 0.374
**

 0.516
**

 1 

* P<0.05 ** P<0.01 

Effects of Gender and Entrepreneurial Family Background on Entrepreneurial Intention 

Regression analysis results in Table 4 (Model 1) show that the model for control 

variables was not significant in explaining entrepreneurial intention at the 5% level of 

significance. However, having family members who are running businesses (β=0.106, p<0.05) 

had a positive significant relationship with entrepreneurial intention.  

Model 2 tested the predictive validity of the theory of planned behaviour on 

entrepreneurial intention of the respondents. The results fully support the theory of planned 

behaviour and indicate that attitude towards entrepreneurship, perceived behavioural control and 

subjective norms have a significant positive relationship with entrepreneurial intention (F (3, 

345) =73.62, p<0.001). The three predictors accounted for 39% of the variance in entrepreneurial 

intention. Perceived behavioural control had a stronger effect on entrepreneurial intention 

(β=0.328, p<0.001), followed by attitude towards entrepreneurship (β=0.282, p<0.001) and 

subjective norms (β=0.157, p<0.01). The results are consistent with H1, H2 and H3. 

Models 3, 4, 5 and 6 tested the effect of the media and status of entrepreneurship and 

knowledge of entrepreneurial support on entrepreneurial intention and the antecedents of 

entrepreneurial intention. The results for Model 3 were statistically significant (F (2, 346)= 

11.357, p<0.001), indicating that the media and status of entrepreneurship and knowledge of 

entrepreneurial support accounted for 6.2% of the variance in entrepreneurial intention. 

However, knowledge of entrepreneurial support was not significant in predicting entrepreneurial 

intention. The media and status of entrepreneurship had a significant positive relationship with 

entrepreneurial intention (β=0.247, p<0.001). Thus, H4 is supported while H6 is rejected. 

Model 4 shows that the media and status of entrepreneurship and knowledge of 

entrepreneurial support explain 12% of the variance in the attitude towards entrepreneurship (F 

(2, 346) =23.924, p<0.001). The results show that only the media and status of entrepreneurship 

was significantly positively related to attitude towards entrepreneurship (β=0.335, p<0.001) 

whereas knowledge of entrepreneurial support was not significant.  

According to the results in Model 5, the media and status of entrepreneurship and 

knowledge of entrepreneurial support accounted for 7% of the variance in subjective norms (F 

(2, 346) =12.941, p<0.001). Subjective norms had a significant positive relationship only with 

the media and status of entrepreneurship (β=0.248, p<0.001). 
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Moreover, the model for the effect of the media and status of entrepreneurship and 

knowledge of entrepreneurial support on perceived behavioural control was also significant (F 

(2, 346)=6.363, p<0.01). The media and status of entrepreneurship and knowledge of 

entrepreneurial support explained 3.5% of the variance in perceived behavioural control. The 

results show that perceived behavioural control had a significant positive relationship with the 

media and status of entrepreneurship (β=0.169, p<0.01) and not with knowledge of 

entrepreneurial support. These results provide support for H5 while H7 could not be supported. 

Table 4 

REGRESSION ANALYSIS RESULTS 

  

Dependent variables 

Entrepreneurial intention 
Attitude towards 

entrepreneurship 

Subjective 

norms 

Perceived 

behavioural 

control 

Model 1 Model 2 Model 3 Model 4 Model 5 Model 6 

Control variables   

Gender 0.065           

Family members run a 

business 
0.106*      

Independent variables   
Attitude 

towardsEntrepreneurship  
  0.304***         

Subjective norms   0.180***         

Perceived behavioural 

control 

  

0.326***   

   Media and status of 

entrepreneurship 

 

0.247*** 0.335*** 0.248*** 0.169** 

Knowledge of 

entrepreneurial support 
  0.005 0.065 0.065 0.065 

Multiple R 0.125 0.625 0.248 0.349 0.264 0.188 

R Square (R
2
) 0.016 0.39 0.062 0.121 0.07 0.035 

Δ Adjusted R
2
 0.01 0.385 0.056 0.116 0.064 0.03 

Δ F-Ratio 2.725 73.618 11.357 23.924 12.941 6.363 

Significance of F 0.067 n.s 0.000*** 0.000*** 0.000*** 0.000*** 0.002** 

*P<0.05 **P<0.01 ***P <0.001 

DISCUSSION AND CONCLUSION 

The purpose of this study was to test whether the theory of planned behaviour can predict 

entrepreneurial intentions of Grade 12 learners in Mamelodi, South Africa and to determine the 

effect of the media and status of entrepreneurship, and knowledge of entrepreneurial support on 

entrepreneurial intentions. The results fully supported the theory of planned behaviour as a 

model for predicting entrepreneurial intentions of secondary school learners in Mamelodi. These 

findings concur with the results of Aragon-Sanchez, et al. (2017) which indicated full support for 

the theory of planned behaviour in the assessment of entrepreneurial intentions of secondary 

school learners. Entrepreneurial intentions of learners in this study were determined primarily by 

perceived behavioural control, followed by attitude towards entrepreneurship and subjective 

norms. In line with the findings of Xu, et al. (2016), perceived behavioural control exerted a 

stronger effect on entrepreneurial intentions of secondary school learners followed by attitude. 

Additionally, these findings partially support previous research that examined entrepreneurial 
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intentions of secondary school learners using the theory of planned behaviour (Xu, et al., 2016; 

Marques et al., 2012; do Paço, et al., 2011), which indicate that entrepreneurial intentions of 

secondary school learners were predicted by attitudes and perceived behavioural control. By 

validating the theory of planned behaviour, findings in this study support those of other 

researchers who found that entrepreneurial intentions can be predicted accurately from the 

attitude towards entrepreneurship, perceived behavioural control and subjective norms (for 

example, Al-Shammari & Waleed, 2018; Chantson & Urban, 2018; Malebana, 2014; Mahmoud 

& Muharam, 2014; Gird & Bagraim, 2008).  

The results revealed that an entrepreneurial family background is significantly positively 

related to entrepreneurial intention. This finding supports previous research that has found that 

an entrepreneurial family background has a positive effect on entrepreneurial intention (Galvão 

et al., 2018; Cieślik & van Stel, 2017; Egerová, et al., 2017). 

Furthermore, findings revealed that gender had no significant relationship with 

entrepreneurial intention. The results corroborate those of Malebana (2014) in terms of the non-

significant relationship between gender and entrepreneurial intention. These findings contradict 

those of previous research which indicate that gender is significantly related to entrepreneurial 

intention (Gird & Bagraim, 2008; Shah & Soomro, 2017). These findings paint a different 

picture about the role gender in the formation of entrepreneurial intention among secondary 

school learners. 

Findings indicate that the media and perceived status of entrepreneurship can play a vital 

role the formation of entrepreneurial intention. The media and status of entrepreneurship had the 

strongest effect on attitude towards entrepreneurship, followed by subjective norms and 

entrepreneurial intention, with the least impact on perceived behavioural control. These findings 

support those of Levie, et al. (2010) which reported the positive effect of the media on the 

antecedents of entrepreneurial intention. Therefore, the media and perceived status of 

entrepreneurship can increase the attractiveness of the entrepreneurial career and the social 

pressure on an individual to start a business. Findings of this study suggest that policymakers 

responsible for designing youth entrepreneurship development interventions could maximise the 

effectiveness of their programmes by partnering with the media to enhance the status of 

entrepreneurship and to stimulate entrepreneurial intentions.  

The fact that knowledge of entrepreneurial support did not have a significant effect on 

entrepreneurial intention and its antecedents casts doubt on the level of reach of the 

government’s awareness campaigns in secondary schools. Nonetheless, these results concur with 

those that were reported by previous research which have shown that entrepreneurial support has 

no significant effect on entrepreneurial intention (Farooq, et al., 2018) and its antecedents 

(Ambad & Damit, 2016; Texeira, et al., 2018). These findings contradict previous research that 

has found a significant relationship between knowledge of entrepreneurial support and 

entrepreneurial intention and its antecedents (Malebana, 2017; Al Mamun, et al., 2017; Shen, et 

al., 2017). 

The study makes the following contributions to the body of knowledge. This is first study 

that assessed the predictive validity of the theory of planned behaviour on entrepreneurial 

intention of secondary school learners in an emerging economy, such as South Africa. Second, 

the study assessed the effect of the media and status of entrepreneurship and knowledge of 

entrepreneurial support on entrepreneurial intention of secondary school learners which has not 

been done before.  
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IMPLICATIONS, LIMITATIONS AND FUTURE RESEARCH  

Findings revealed the value of the media and perceived status of entrepreneurship in the 

formation of entrepreneurial intention. The government should partner with media houses to 

stimulate entrepreneurship as a career choice among young people and develop an 

entrepreneurial culture in South Africa. More TV programmes focusing on entrepreneurship and 

its benefits to the economy should be aired. Reality TV shows that focus on displaying the 

everyday work life of existing entrepreneurs should be initiated in order to provide viewers with 

an opportunity to get a deeper understanding of what entrepreneurship is all about. Radio stations 

should have slots where they interview existing entrepreneurs from different industries in order 

to give the listeners an opportunity to understand what makes an entrepreneur, what challenges 

they go through and what lessons they could share with the listeners. The media should also be 

used as a means of sharing information about different entrepreneurial support programmes that 

are offered by the government to assist people who want to start businesses. All these efforts can 

assist in alleviating the low knowledge of entrepreneurial support programmes and can help in 

stimulating entrepreneurial intentions. The adoption of the theory of planned behaviour as an 

evaluation tool could help in tracking progress on the effectiveness of these interventions. 

Limitations for this study include among others, the fact that only a convenience sample 

of Grade 12 secondary school learners in Mamelodi participated in the study and therefore, 

findings cannot be generalised to all Grade 12 learners in South Africa. Secondly, the study 

focused on the prediction of entrepreneurial intention, and as a result entrepreneurial behaviour 

of the respondents cannot be inferred from the findings.  

Future research could improve knowledge about factors that influence entrepreneurial 

intentions of secondary school learners by examining the impact of awareness of and access to 

entrepreneurial support, and even expanding this type of research to include other provinces and 

to compare the results of different provinces and types of participants. 
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