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ABSTRACT 

Social entrepreneurship (SE) is a recent phenomenon spreading around the world. It is of 

growing interest to scholars, and many papers are focused on this area. This paper aims at 

revealing factor that predict a student’s intention to be social entrepreneurs in the future. A 

massive number of theories and past scholars have carried out studies on the factors influencing 

SE intention, which resulted in a list containing large volume of variables. There was a need to 

generalize factors that capable to form a universal SE intention model. This research utilizing 

the theory of planned behavior (TPB) as the theoretical foundation in SE intention context. It is 

confirmed that TPB is enriching the literature and growing the theoretical and methodological 

strength of SE intention contributions. Two-stages sampling technique involves 419 

undergraduate students from public and private universities were selected as respondents, at the 

same time as information become amassed via surveys. The information become then analyzed 

via the use of AMOS software.  The structural equation modelling (SEM) was executed to 

develop the measurement model. The results exhibit that goodness of fit, construct reliability, 

convergent validity and discriminant validity achieved the overall fitness threshold to model SE 

intention. This research contributes to shed light on the literature via examining the elements of 

TPB in SE intention formation; whilst offering several important implications from theoretical 

and methodological perspective. 
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INTRODUCTION 

As Malaysia moves towards the position of a high-income country, an inclusivity agenda 

has been the central tenet of Malaysia’s government and it has made it a top priority to address 

the needs of its marginalized groups. Even though Malaysia’s different ethnic groups peacefully 

coexist, the government needs to address its socio-economic challenges in order to become an 

advanced economy (Khazanah Research Institute, 2018; Nooseha et al., 2013). Numerous 

economic indicators have been identified, including poverty and unemployment (Khazanah 

Research Institute, 2016).  

Social entrepreneurs can demonstrate helpful in alleviating these issues by placing those 

less fortunate towards a better life (Suhaimi, Yusof & Abdullah, 2013; Tran, 2017). However, 

the prevalence rate of SE activity in Malaysia is less than 2% of the entire population which is 
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far behind comparable developing countries such as Thailand, Indonesia and Argentina (Radin 

Siti Aishah et al., 2016).  Bosma et al.  (2016) and  Global  Entrepreneurship  Monitor  2015 

(Special  Topic Report  on  Social  Entrepreneurship) claim  that  Malaysian  citizens  in  the  18-

64  age bracket who are active as social entrepreneurs is one of the lowest levels when compared 

to other efficiency-driven economies (shows in Figure 1). The fact that SE levels are low is a 

‘problem’ for Malaysian society, as the country may be missing out on an innovative way to 

support its citizens (Noor Rizawati & Mustafa Din, 2017; Wan Mohd Hirwani et al., 2014).  

 Today, the language of innovation is more vocal and earnest.  According to Wan Mohd 

Hirwani et al. (2014) citizens can be the source of innovative ideas. Citizen-driven innovation 

will introduce divergent thinking which helps find novel solutions to complex problems. To be a 

developed nation, innovation will be one indicator to ensure the country achieves its aims. As 

reported by Dutta, Lanvin & Wunsch-Vincent (2017) in the Global Innovation Index Report 

2017, Malaysia ranked 37 out of 127 countries worldwide. As this ranking shows, we are 

aggressively pursuing our place as a developed economy. Although we are at a steady position, 

we still need the social entrepreneur to be the ‘change maker’ to accomplish our agenda of 

becoming a developed economy. Although, SE is effective, participation is very low.  One 

demanding question emerges: how can the level of SE involvement in Malaysia be increased? 

The dominant view of Bosch (2013), Ernst (2011) and Tiwari et al. (2018) suggests that the 

quantity and quality of entrepreneurship can be boosted via empowerment among potential social 

entrepreneurs. Therefore, it is timely to investigate the factors influencing SE intention in 

Malaysia.  

 

 

FIGURE 1  

PREVALENCE RATE OF SOCIAL ENTREPRENEURSHIP ACROSS COUNTRIES 

SOURCES: BOSMA ET AL. (2016) AND GLOBAL ENTREPRENEURSHIP MONITOR 

(2015) 

LITERATURE REVIEW 

Social Entrepreneurship intention (SE intention) 

During the early years of research on TPB, there was no consensus among scholars on 

measuring for intention construct (Kolvereid, 1996; Chen et al., 1998). The idea of venture 
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creation is relying on what a person’s intentional (Wang et al., 2016). According to Bird (1988), 

entrepreneurial intention is a “mental orientation that leads a person in the direction of theory 

and implementation of specific business concepts”.  In other word, this venture creation is a 

planned behavior. None of the enterprise owner start-up venture without a proper planning and 

strategies (Krueger et al., 2000). Understanding the entrepreneurship intention in the context of 

SE is another part to what extend a student is belief to set up social enterprise when they 

graduated.  

 

The Theory of Planned Behaviour (TPB)  

The theory of planned behavior (TPB) is established by Ajzen in year 1991. TPB is based 

on the idea that shaped by an individual’s desire to act and ability to perform it. As suggested by 

Ajzen (2005), three variables have influenced the TPB-attitude toward behavior (ATB), 

subjective norm (SN) and perceived behavioural control (PBC). TPB is an advanced and adapted 

version of theory of reasoned action (TRA). Due to lack of one's control factor on behavior, an 

additional PBC construct is introduced in the TPB (Ajzen, 2005; Fishbein & Ajzen, 1975). Ajzen 

(1991) showed that if an individual act rationally and is in control of his or her actions, so he or 

she able to forecast own actions based on the intentions. TRA only explains behavior rather than 

merely predicting it.  

ATB is a behavioral belief which represents the perceived outcome of the behavior 

(Conner & Armitage, 1998). SN is a normative belief which represents the perceived social 

pressure to perform, or not perform, the behavior (Ajzen, 1991; Kautonen et al., 2015; Kautonen 

et al., 2013). PBC is defined as an individual’s perception of the ease or difficulty of performing 

the behavior and interest (Ajzen, 1991; Kautonen et al., 2015, 2013). The primary purpose of 

TPB is counter the TRA’s weaknesses whereby, TRA is meant to explain the behavior, whereas 

TPB is predicting it (Ajzen, 1991). Theoretically, TPB is relevant to be the grand theory to 

support the present study as it is to predict influencing factors to SE intention. Therefore, TPB is 

the most suitable theory to be used to explain the relationship among the studied variables. 

Attitude toward Social Entrepreneurship (ATSE) 

Attitude is “the degree to which a person has a favorable or unfavorable evaluation of the 

behavior” (Ajzen, 1991). Conner & Armitage (1998) stated attitude is a “behavioral belief which 

represents the perceived outcome or attributes of the behavior.” It relates to feelings which range 

from undesirable to desirable, good to bad, harmful to beneficial, unpleasant to pleasant.  In this 

paper, ATB is conceptualized as attitude toward social entrepreneurship (ATSE) which is refers 

as the belief that a person (i.e. student) has a favorable assessment of becoming a social 

entrepreneur or starting a social enterprise. In other words, with an encouraging attitude toward 

becoming a social entrepreneur, the intention will be stronger. 

Much empirical evidence confirms that ATSE has a positive effect on SE intention. A 

study by Zainalabidin, Golnaz et al. (2012) looked at 410 students and confirmed a significant 

association between attitude and intention to become agri-entrepreneurs.  In another comparative 

study by Yang et al. (2015), the effect of attitude on SE intention is significantly stronger for 

individuals who stay in the USA than for those in China. This signifies that attitude is less 

significant in China than in the USA in determining SE intention. In line with the empirical 

evidence, this paper understands the ATSE as the degree to which the individual holds a positive 

or negative personal evaluation of becoming a social entrepreneur.   
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Despite a favorable attitude among students who intend to be a social entrepreneur, some 

studies that contributing attitudes to intention can be varies-positive or negative in nature or can 

be insignificant towards specific behavior. For example, Feakes et al. (2019) found attitude has 

low contribution to intention in the specific phenomenon suggesting that concerning the type of 

career and types of industry. In the study, Feakes et al. (2019) claimed that attitude has 

negatively predict 844 Australian veterinary’s intention in healthcare entrepreneurial industry. 

This make sense; when becoming a veterinary, attitude alone is not enough. The crucial factor is 

the knowledge of understanding of the overall healthcare ecosystem.  In a separate study, Ajzen 

(2005) show that some background factors such as age, gender, ethnicity, education and 

exposure to information may directly impact intention. 

Subjective Norm  

Subjective norm (SN) is described as “perceiving social pressure whether to perform or not 

toperform the behavior” (Ajzen, 1991). In this paper, SN refers to perceived acceptance or 

rejection of an idea by influential peoplevor surroundings (i.e., reference groups, parents, 

teachers and friends) to become social entrepreneur or to start a social enterprise. SN is the most 

controversial construct of TPB. Some empirical analyses showed that SN is a significant 

predictor of intention and behavior. Other studies have shown the opposite. For example, studies 

reveal that SN has a positive effect on the choice of travel mode (Bamberg, Ajzen & Schmidt, 

2003), the decision to complete high school (Davis et al., 2002) and the effects on new 

technology implementation (Baker et al., 2007). It is also verified that SN influences SE 

intention among university students (Politis et al., 2016). Students have always been influenced 

by those close to them; therefore, choosing the right surroundings (i.e., reference group) will 

assist them to rise the SN. These reference groups could be lecturers, parents, friends, classmates 

or other relatives (Davis et al., 2002; Manning, 2009).  This paper measures how far these 

reference group can encourage student’s opinion, idea and desire on to participate or not 

participate in SE activities. 

On the other hand, Budiman & Wijaya (2014) revealed a negative correlation between SN 

and intention. This means that an individual with high SN has low intention to purchase a 

product, whereas, low SN leads to a high intention to purchase a product. Another study by Luc 

(2018) found that the SN path fails to reach statistical significance and has less field-specific 

predictors of entrepreneurial intention. He claimed that unlike normal forms of business, social 

enterprises are those enterprises that operate not for profit and social entrepreneurs need special 

characteristics. These characteristics are completely different from commercial entrepreneurs, so 

the impact from family, friends and colleagues does not seem to affect student’s SE intentions.  

Perceived Behavioural Control (PBC) 

Perceived behavioural control (PBC) is defined as “people's perception of the ease or 

difficulty of performing the behavior and interest” (Ajzen, 1991). According to Davis et al. 

(2002), PBC makes a substantial contribution to predicting individual intention. In this paper, 

PBC can be measured by asking about the capability of a student to perform SE activity or the 

ability to deal with specific inhibiting or facilitating factors. PBC reflects the “do-ability” of the 

target behavior. PBC makes a substantial contribution in predicting intention (Altawallbeh et al., 

2015; Davis et al., 2002). It can be measured by questioning about the ability to perform a 

behavior or the ability to deal with specific inhibiting or facilitating factors. The more an 
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individual believes in own ability to start and operate a social enterprise, the stronger their 

intention to become a social entrepreneur (Chipeta, 2015; Kibler, 2013). Empirical research by 

Chipeta (2015) tested 350 students and found a positive relationship between PBC and SE 

intention.  Paço, Ferreira, Raposo, Rodrigues & Dinis (2015) also revealed that PBC positively 

act as a factor in influencing entrepreneurship intention. This study found that if the PBC is low, 

the entrepreneurial intention is significantly low too.  

In certain circumstances, the role of PBC can be negative or insignificant in nature (Ajzen, 

1991). For example, Noorkartina et al. (2015) state that graduates in Malaysia have many 

opportunities to opt entrepreneurship as their career choices. However, there are not many 

graduates seizing the opportunity to become one. At this point, the decision to start a business 

(entrepreneurial intention) was influenced by both the student’s personal circumstance and their 

contextual circumstances (i.e., entrepreneurial training, funds, time, business coaching) (Molaei, 

Zali et al., 2015; Usman & Yennita, 2019). In a separate study, Ming et al. (2009) claimed that 

entrepreneurship education is insufficient for increasing the number of entrepreneurs among 

graduates. From the argument, it is surmised that the PBC fails to influence entrepreneurial 

intention (Molaei et al., 2015; Usman & Yennita, 2019). 

METHODOLOGY 

Population and Sample Procedures 

This study population consisted of students from selected higher learning institutions 

(HLIs) in Malaysia. The respondents were the undergraduate students pursuing diploma or 

bachelor’s degree programmes in HLIs. Traditionally, selecting undergraduate students is 

considered as a step before entering self-employment (Politis et al., 2016) which is the prime 

purpose why they are used as a subject sample in this research. In a similar vein, past research 

has also examined SE intention from undergraduate students’ perspectives (Noorseha et al., 

2013; Radin Siti Aishah et al., 2016). 

A study was conducted among the 419 undergraduate students from public and private 

HLIs in Malaysia. Surveys were administered through both offline and online survey (Google 

form). Students were randomly selected and asked to willingly contribute in a research project. 

Data collection took place in 18 September 2018 and lasted for six weeks. The current study 

employed the probability sampling category namely two-stages sampling technique. The two-

stage sampling technique included stratified sampling (first stage) and simple random sampling 

(second stage). First stage, stratified sampling design refers to sampling plans where the sample 

is divided into proportions from the original number of populations (Sekaran & Bougie, 2016). 

In this paper, we have divided the HLIs into two strata, namely; (a) Public HLIs and (b) Private 

HLIs. The criteria of selected HLIs were made because they offered annual SE-related programs 

or activities (i.e., community venture, volunteer program, social enterprise creation). The subsets 

of the strata are then pooled to form a random sample for the second stage sampling. Simple 

random sampling design refers to sampling plans where the sample has an equal chance to be 

chosen as the sample (Sekaran & Bougie, 2016). During this stage, we aimed at the right 

students who had involved and known about SE. In terms of sample size, there are few 

guidelines that have been suggested by past researchers. After considering their suggestions, we 

considered 400 samples. 
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Measurement and Scaling of Theoretical Construct 

This study employed a survey questionnaire. The survey questionnaire was designed into 

three (3) sections. The questions in section A covered the SE intention. All items were borrowed 

and improvised from Liñán & Chen (2009). While in section B, the questions covered the 

elements of TPB. The items of ATSE was adapted and modified from Liñán & Chen (2009). On 

the other hand, the items of SN and PBC were adapted and improvised from Ernst (2011). 

Thereafter, it was edited to suit the context of SE. The entire instrument was using a 7-Likert 

scale ranging from 1 (Completely Disagree) to 7 (Completely Agree) which were used to 

measure the items. The questions in section C covered the background of HLIs students, such as 

gender, age, race, HLIs categories and education levels were all collected in this study.   

Analytical Strategy 

In this paper, we used two statistical packages for analyzing the data.  First, Statistical 

Package for the Social Sciences (SPSS) software was employed for preliminary analysis (i.e., 

descriptive statistic). Later, another advance statistical package Analysis Moment of Structures 

(AMOS) software was used for assisting on the main analysis. Structural Equation Modelling 

(SEM) is the approach applied to test the hypotheses of the study. This software is user friendly 

with an advanced computing engine for analyzing multidimensional constructs which consist of 

multiple underlying concepts (Byrne, 2016; Hair et al., 2018). Analyzing and testing a theory 

using AMOS software is fast, efficient and user-friendly (Zainudin, 2015). Its popularity is 

attributed to its explanatory ability and statistical efficiency for model testing with a single 

comprehensive procedure using various measures which reduces measurement errors and 

provides a better understanding of the phenomenon being studied (Hair et al., 2018). 

ANALYSIS AND FINDINGS 

Demographic Profile  

Table 1 shows the demographic profile for those students who responded to the 

questionnaire.  The 419 students who took part in this survey were 60.9% (N=255) female and 

39.1% (N=164) male. Most students were 24 years old (15.5%, N=65), followed by 20 years old 

(14.8%, N=62), and 25 years old (14.3%, N=60). In terms of race, 54.9% (N=230) were Malay, 

21.2% (N=89) were Chinese, 12.9% (N=54) were Indian and 11.0% were other. The information 

on the HLI of students revealed that 81.1% (N=340) attended a public HLI, while 18.9% (N = 

79) attended a private HLI. M ajority of the students (60.9%, N=255) have a degree, followed by 

(39.1%, N=164) of the students with a diploma. 

Table 1 

DEMOGRAPHIC PROFILE 

Characteristic Frequency Percentage 

Gender Male 

Female 

164 

255 

39.1 

60.9 

Age 18 

19 

20 
21 

22 

27 

48 

62 
37 

31 

6.4 

11.5 

14.8 
8.8 

7.4 
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23 

24 

25 

26 

50 

65 

60 

39 

11.9 

15.5 

14.3 

9.3 

Race Malay 

Chinese 

Indian 

Others 

230 

89 

54 

46 

54.9 

21.2 

12.9 

11.0 

HLIs categories Public HLIs 
Private HLIs 

340 
79 

81.1 
18.9 

Education level Degree 

Diploma 

255 

164 

60.9 

39.1 

Assessment on the Confirmatory Factor Analysis (CFA) 

CFA is a procedure to validate all latent variables in the model. The purpose of conducting 

CFA is to test the model fit, standard factor loadings, and standard errors. The CFA is a pre-

requisite for measurement models in which both the number of factor loadings and their 

corresponding indicators are clearly defined (Kline, 2016). In CFA, the theory is proposed first, 

then tested to see how the constructs systematically represent latent variables (Hair et al., 2018).  

There are two methods available to execute CFA: Individual-CFA and Pooled-CFA. We decided 

to employ the Pooled-CFA since it is more efficient, accurate and able to monitor one set of 

fitness indexes for all construct in the model.  More importantly, through Pooled-CFA, it could 

assess the correlation between variables (Zainudin, 2015). In the Pooled-CFA, all constructs are 

assessed simultaneously.  By using this method, all constructs are pooled and linked using the 

double-headed arrows to assess the correlation among the constructs. The CFA model for four 

(4) latent variables ranges from 0.600 to 0.930. The model also shows that the correlation 

coefficients among the constructs ranges between 0.050 to 0.750, which is less than 0.90, 

therefore, suggestion no multicollinearity among the variables.   

Assessment on the Measurement Model  

The first step of SEM is to test the measurement model. The result obtained from the 

Pooled-CFA process were assessed to form measurement model. The fit indices values are 

Relative Chi-Square=3.049, RMSEA=0.070, CFI=0.951, TLI=0.942 and PGFI=0.688. As these 

fit indices meet the requirement as recommended by Hair et al. (2018) who suggested that if 

three to four of the Goodness-of-Fit (GOF) indices meets the requirement, then the model is 

acceptable. Therefore, in this study the measurement model is declared to be a good fit. The 

summary of model fit for measurement model are shown in Table 2. 

Table 2 

ANALYSIS FOR MEASUREMENT MODEL 

 AFI IFI PFI 

Fit Indices Relative Chi Square 

(<0.50) 

RMSEA 

(< =0.08) 

CFI 

(> =0.90) 

TLI 

(> =0.90) 

PGFI 

(> =0.50) 

 3.049 0.070 0.951 0.942 0.688 

Notes: AFI-Absolute fit indices, IFI-Incremental fit indices, PFI-Parsimonious fit 

indices RMSEA- Root mean square error of approximation, CFI-Comparative fit 

index, TLI-Tucker-Lewis index, PGFI-parsimonious goodness of fit index 
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In the measurement model, we also tested convergent validity, discriminant validity and 

construct reliability. Convergent validity refers to a set of variables or items that are assumed to 

measure a construct and to share a high proportion of common variance (Hair et al. 2018). It is 

tested by using factor loadings and average variance extracted (AVE). Both factor loadings and 

AVE should measure a minimum of 0.50 which indicates high convergent validity (Hair et al., 

2018). Composite reliability (CR) refers to the degree to which an instrument is measured 

according to the dimensions of the constructs (Hair et al., 2018). The acceptable cut-off point of 

CR is in between 0.60 to 0.70 (Hair et al., 2018). The result presented in Table 3. 

Table 3 

ANALYSIS FOR CONVERGENT VALIDITY AND COMPOSITE RELIABILITY 

Constructs Items Factor loadings 

(>0.50) 

AVE 

(>0.50) 

CR 

ATSE ATSE1 0.797 0.696 0.902 

ATSE 2 0.822 

ATSE 3 0.881 

ATSE 4 0.836 

SN SN1 0.933 0.794 0.939 

SN2 0.928 

SN3 0.845 

SN4 0.855 

PBC PBC1 0.804 0.553 0.880 

PBC2 0.808 

PBC3 0.736 

PBC4 0.808 

PBC5 0.680 

PBC6 0.601 

SEI SEI1 0.804 0.746 0.936 

SEI2 0.888 

SEI3 0.850 

SEI4 0.891 

SEI5 0.882 

 

Discriminant validity refers to “the extent to which a construct is truly distinct from other 

constructs” (Hair et al. 2018). It also means that factors or items only measure one latent 

construct. The cut-off point for AVEs is greater than 0.50. The point of discriminant validity of 

the constructs is to explain whether the items are redundant. Furthermore, as presented in Table 4 

by comparing the r
2
 values with the AVE value, findings showed that the r

2 
of all variables’ 

values are less than AVEs’. Consequently, it indicated that each construct is distinct. 

 
Table 4 

ANALYSIS FOR DISCRIMINANT VALIDITY 

Tested path r
2
 AVE1 AVE2 RESULT 

ATSE <--> SN 0.009 0.696 0.794 Valid 

ATSE <--> PBC 0.002 0.696 0.553 Valid 

ATSE <--> SEI 0.008 0.696 0.746 Valid 

SN <--> PBC 0.128 0.794 0.553 Valid 

SN <--> SEI 0.225 0.794 0.746 Valid 

PBC <--> SEI 0.561 0.553 0.746 Valid 
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DISCUSSION  

As this paper limit the analysis until the measurement model, we cannot assume the entire 

factors namely ATSE, SN and PBC will influencing SE intention. However, we can predict 

findings although we are not yet tested the structural model analysis. Although many 

entrepreneurial studies use TPB as their theoretical foundation, the development of these 

elements in response to the inconsistent literature and findings. Previously discussed, ATSE is 

viewed as an important component for predicting human behavior.  It is suggested that the more 

students perceive a positive outcome from opening a new social enterprise, the more favorable 

their ATSE should be. If the result show insignificant in nature, a prospective social entrepreneur 

needs to be motivated by and carefully responsible for his or her actions.  This is to ensure that 

they understand the costs and benefits of performing a specific behavior and thus form an 

attitude toward the specific behavior. Therefore, the effective way to improve ATSE among 

students is to improve the SE education at the university level (Abun et al., 2018; Global 

Entrepreneurship Monitor, 2015). The literature regarding entrepreneurial intention confirms that 

SE education programs are effective in preparing students to be social entrepreneurs (Abun et al., 

2018; Kritskaya, 2015). 

As a separate component, SN is measured based on how students perceive the social 

pressure to perform or not to perform SE. Students are more willing to perform a specific  

behavior like SE when they get encouragement and support from those around them, such as 

family, friends, counsellors and other reference groups. Empirical analyses showing SN to be a 

significant predictor of intention (Baker et al., 2007; Bamberg et al., 2003; Davis et al., 2002) 

and that SN influences SE intention among university students (Politis et al.,2016). Students are 

easily influenced by those close to them. Therefore, identification of their surroundings (i.e., 

reference group) will aid to enhance the SN. These reference groups could be lecturers, parents, 

friends, classmates, or other relatives (Davis et al., 2002; Manning, 2009). As mentioned earlier, 

SN is the most controversial construct of TPB. Some empirical analyses showed that SN is a 

significant predictor of intention and behavior. Other studies have shown the opposite. If the 

result show insignificant in nature, the entire society should know and understand the concept of 

SE. Luc (2018) found that the SN path fails to reach statistical significance and has less field-

specific predictors of entrepreneurial intention. A potential social entrepreneur must able to 

convince the surroundings (i.e., family, friends and colleagues) about social enterprise. This is 

because social-based organization is unlike the normal form of business. Social enterprises are 

those enterprises that operate not for profit, therefore being a social entrepreneur need special 

characteristics.   

The last component is PBC. It should be noted that the capability to perform a behavior is 

based on how an individual deal with specific inhibiting or facilitating factors. Furthermore, PBC 

makes a substantial contribution to predicting intention (Altawallbeh et al., 2015; Davis et al. 

2002). The more an individual believes regarding their ability to start and operate a business 

successfully, the stronger their intention to become an entrepreneur (Kibler, 2013). Chipeta 

(2015) tested 350 students and found a positive relationship between PBC and SE intention. In 

the same year, Paço et al. (2015) also revealed that PBC could act as a factor in influencing 

entrepreneurship intention. They found that PBC positively influenced entrepreneurial intention; 

if the PBC is low, the entrepreneurial intention is significantly low too. In separate development, 

some scholars blame the entrepreneurship education is insufficient for increasing the number of 

entrepreneurs among graduates. From the argument, it is surmised that the PBC fails to influence 

entrepreneurial intention (Molaei et al., 2015; Usman & Yennita, 2019). The effective way to 



 
 

Academy of Entrepreneurship Journal                                                                                                Volume 27, Special Issue 4, 2021 

Business Model Evolution and Entrepreneurship-2                                  10 1528-2686-27-S4-512 

 

increase PBC is HLIs should play vital role in promoting self-employment.  Noorkartina et al. 

(2015) claimed that graduates in Malaysia have many opportunities to opt entrepreneurship as 

their career choices. However, there are not many graduates seizing the opportunity to become 

one. This is critical if every graduate plan to work at the organization rather than self-employed. 

Remarkably, with this current pandemic crisis in Malaysia, we can see many jobless. It is urged 

to fresh graduate to slowly start to operate this enterprise.  

CONCLUSION 

This present study was driven by the gap in the literature on the direct effect of the element 

of TPB namely ATSE, SN and PBC on the relationship with SE intention. The literature for 

these variables showed few theoretical and empirical studies on the relationship between factors 

stimulating condition for SE intention. Empirical evidences on SE were limited, thus inclining us 

to study the relationship between these variables among students in the Malaysia context. 

Specifically, the TPB by Ajzen (1991) was used to explain how the ATSE, SN and PBC 

influence the occurrence of SE intention.  We utilized a quantitative approach. This study 

adopted two-stage sampling techniques which include stratified and simple random sampling 

techniques. The sample consisted of students from multidisciplinary programs. A stratified 

sampling technique was used to stratify the students by university category (Public and Private 

HLIs). Later, the subsets of the strata are then pooled to form a simple random sampling.  

A total of 419 questionnaires were returned and usable data for analysis. The demographic 

profile showed that two-thirds, 60.9% (N=255) of the respondents were female and most of the 

respondents were Malay (54.9%, N=230).  Most respondents were 24 years old. This age 

distribution implied that the students were older and therefore better able to report their 

perceptions. A majority of students, 81.1% (N=340), attended public universities and most 

(60.9%, N=255) were degree holders, followed by 39.1%(N=164) with a diploma. Additionally, 

the data was analyzed by using IBM SPSS software for descriptive analysis and IBM AMOS 

software was used for inferential analysis.  

RESEARCH IMPLICATIONS, LIMITATION AND FUTURE DIRECTION 

Despite the increasing interest in social entrepreneurship, SE remains in its infancy and the 

formation of the SE intention framework is still based on the traditional entrepreneurship theory. 

Utilizing the TPB which fulfilling the psychological and entrepreneurial theories able to explain 

how ATSE, SN and PBC influence SE intention in the Malaysia context. Although the 

relationship tested are remained inconclusive (this study did not run the structural model 

analysis), but understanding the relationship is necessary to explain the effect for the studied 

variables. Offering TPB elements in SE context benefits many parties especially in designing and 

developing a policy for SE education. This paper adds to the body of knowledge by examining 

the contribution of the elements of TPB in SE context among students in Malaysia. 

Most of the studies pertaining to SE intention formation were done mostly in Western 

contexts, and the studies conducted in non-western cultures among students are minimal (Nga & 

Shamuganathan, 2010; Noorseha et al. 2013; Radin Siti Aishah et al., 2016).  In Malaysia, the 

study of SE intention was still an open field and issues pertaining to SE in Malaysia context 

remained unsolved (Malaysia Global Innovation & Creativity Center, 2015). This paper adds to 

the body of knowledge in the context of Malaysia HLIs by identifying factors which encourage 

students to become social entrepreneurs.  This study is applying the two-stages sampling 
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technique which included stratified sampling during the first stage and simple random sampling 

during the second stage. This sampling technique has rarely been used by past scholars. The 

combination of techniques avoids bias and targets the correct respondent. Therefore, this 

technique indirectly contributes to the body of knowledge regarding methodological techniques 

in a Malaysian context. 

Despite the contributions yielded from this study, the findings should be interpreted within 

the limitation of the methodology employed. Firstly, this study did not run the structural model 

to confirm the any potential hypotheses. We believe by only testing the measurement model, we 

can determine the degree to which the proposed model predicts or fits the observed covariance 

matrix (Hair et al., 2018). Therefore, it would be beneficial for future work to analyse the 

structural model and confirm the hypotheses. 

Secondly, this study applies the method of quantitative research design and the data 

collected via questionnaire survey. Although, quantitative research methods can be used to 

determine the degree to which students undertake behaviors, but it limits the ability to examine 

the thoughts and feelings of research participants as well as the meaning that students ascribe to 

their experiences. It is recommended for future research to use mixed-method approach 

combining both quantitative and qualitative data to better explain SE intention (Nga & 

Shamuganathan, 2010; Norasmah & Tengku Nor Asma Amira, 2018).  In fact, a combination of 

quantitative and qualitative analyses will reinforce findings related to student’s SE intention 

(Norasmah & Tengku Nor Asma Amira, 2018). 
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