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ABSTRACT

This research aims to investigate the influence of work motivation and entrepreneurial
intention toward Small and Medium Enterprises (SMEs) in culinary sector at Indonesia.
Population in this research are 121 culinary businesses in Indonesia, whereas the samples are
93 respondents. Result shows that work motivation significantly influence the SMEs business
performance, while entrepreneurial intention does not significantly influence the SMEs business
performance.
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INTRODUCTION

Informal sector has strategic role in a nation’s economy, in particular to overcome the
problem of poverty and unemployment. Mostly, informal sector is occupied by Small and
Medium Enterprises (SMEs), whether it is in the developing countries or developed countries.
Previous research has supported this statement (Schneider & Williams, 2013).

Existing discussions around the field has been explored. The results of these discussions
highlighted around two major perspectives. The first perspective focuses on how the lack of role
and contributions of SMEs toward economy (Hurst & Pungsley, 2011; Miliaras, 2012; Gonzales,
2013). On the other hand, the second perspective argues that SMEs are playing significant role
and giving major contribution toward economy (Hurst & Pungsley, 2011; Mazzucato, 2013).

Despite SMEs are playing significant role in an economy, this sector also has its own
problems and challenges, particularly for its subsistence factor. Other problems are revolving
around work motivation and entrepreneurship intention which are important variables in
predicting SMEs entrepreneurial behaviour. Along similar lines, differences in motivation factor
are also one of problems in creating and sustaining new entrepreneurs (Sanchez-Medina et al.,
2018; Siyamtinah, 2016). Besides those mentioned factors, entrepreneurship intention is also
come along in the surface of the faced problems in entrepreneurship (Gelderen et al., 2013).

Empirical results in Indonesia show that most of the SMEs still using simple technology
and unprofessional business management practices Cassar (2014). This is happened as those
SMEs are only using their business as the side job and not fully put their attention toward it. This
indicates that SMEs still face the problem of the low work motivation and entrepreneurship
intention in order to create better business performances (Sahabuddin, 2016). Another
phenomenon shows that mainly SMEs limited their production as only to fulfil their basic needs
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and to fulfil domestic demands in their surroundings, which would hinder them to fulfil the
demands from the bigger markets. These production activities conducted in a particular period,
not in a continually manner, and mainly depend on the agriculture and husbandry activities.
Therefore, it can be argued that not all of the SMEs realize the importance of building a better
business performance which can contribute to their family well-being in positive ways
(Sahabuddin et al., 2018).

Some previous studies that conducted research on the personality characteristics of
entrepreneurs showed different results. Arasteh et al (2012) conducted research on
entrepreneurial personality characteristics. They found that participants in the study tended to
show that acceptance of risk taking were an entrepreneur characteristic. They disagree with the
idea of external factors such as luck or fate to bring them success. Different from the research
conducted by Ensari and Karabay (2014) where they used case studies that conducted in Turkey
provide the results of several insights about the relationship between external factors and internal
factors of entrepreneurial success under the dynamic process of SMEs with a superior market
position globally. In short, the results show that external factors are recognized as significant
factors for international companies in SME settings Swierczek and Ha (2003).

This paper focused on the characteristics of entrepreneurial personality. According to
Deékova et al. (2010) the most important personal qualities for an entrepreneur are courage,
independence, responsibility, determination, perseverance, proactive approach, and
entrepreneurial creativity. Entrepreneurs have a tendency to choose their own business field that
has a consistency between their personal characteristics and requirements for success. In
addition, they tend to manage their businesses by using their strong and specific qualities (Sidik,
2012). Different from the previous studies, this research focused on the culinary sector. The
culinary sector is interesting to research because currently in Indonesia, the culinary business is
growing, starting from regional and international specialties. Baesd on the phenomenon,
researcher is interested in digging more information on the culinary sector (Delmar & Davidsson,
2000).

LITERATURE REVIEW

There are several studies show the combination of financial and non-financial measures
which offer a comprehensive evaluation on SME’s business performance (Sahabuddin et al.,
2018; Li et al., 2009) because financial performance alone could not provide an accurate
assessment on the overall business performance. Subjective non-financial measurement on
performance includes such indicators as follows: customers’ satisfaction, loyalty, and brand
equity. Collecting financial data such as sales revenue and net income through surveys often
leads to measurement failures because business owners are reluctant to disclose the type of
information (Hallak et al., 2012). Therefore, studies on non-financial aspects need to be put
forward, especially those related to entrepreneurial behaviour (Davidsson & Honig, 2003).

Creativity, risk-taking and independence can increase the chances of becoming an
entrepreneur, and reduce the chances of becoming an employee (Kndrr et al., 2013). Moreover,
Almeida et al. (2014) suggest that entrepreneurs are enterprising and creative individuals.
According to Cunha, et al (2020), entrepreneurs are very different from employees in many
characteristics. They are more individually oriented; they have a greater responsibility. In this
context, Omerzel and Kusce (2013) show that the tendency to take risks, self-efficacy and the
need for independence are the most important factors affecting the entrepreneur's personal
performance. According to Fairlie and Holleran (2012) higher risk tolerance personalities use
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more of their professional knowledge from the past than personalities with lower risk tolerance.
In this context, Ramoglou, et al (2020) states that these people have realistic expectations in
business (Kolvereid & Isaksen, 2006).

Along similar lines, Boyer and Blazy (2014) tested the non-innovative and innovative
determinants of enterprise viability. The survival of these companies is associated with
personality characteristics, such as gender, age, relationships with national minorities,
professional experience, and financial resources Thorsten & Demirglic-Kunt (2004). The result
of this study is that the younger individuals, women and persons belonging to minority groups
have a significantly higher risk of business failure than other entrepreneurs (Sahabuddin et al.,
2018).

Some researchers have also conducted a study of the personal characteristics of
entrepreneurs on the performance of the company (Li et al., 2009; Sidik, 2012). They argue that
despite there is a positive relationship between the characteristics of entrepreneurial personality
and SME business performance, this relationship is still not convincing. According to Buelow
and Cayton (2020) there is a weak effect of personality characteristics on firm performance.

Cai et al. (2018) found that the demographic characteristics of entrepreneurs, attitude, and
behavioural, managerial and technical competencies are considered as the most influential
factors on the performance of SME’s. Motivation categories lead to business success, found that;
entrepreneur motivation falls into four distinct categories that include, extrinsic rewards,
independence/autonomy, intrinsic rewards and family welfare (Staniewski et al., 2018; Suttikun
et al., 2018). These four groups of factors determine the level of entrepreneur motivation which
in turn has an effect on the success and performance of their business. This study establishes a
significant relationship between entrepreneurial motivation and small business performance.
Walker and Brown (2004) revealed that information, knowledge, politics, economics, legal
systems, government issues, technology, natural disasters, entrepreneurial motivation, personal
efficiency, and ability are part of the successful growth of small businesses (Krueger et al.,
2000).

Entrepreneurship Intention and SME’s Business Performances

The most important variable to predict how entrepreneurial behavior is by looking at how
the entrepreneurial intentions of an individual (Peng, et al, 2012). Current researches also have
an extensive and extensive discussion of the factors that influence the intentions of individual
entrepreneurs while measuring their entrepreneurial intentions. Some researchers have proposed
new models of entrepreneurial intent (Sahabuddin, et al., 2018; Adekiya & lbrahim, 2016;
Sanchez and —Sahuquillo, 2018). In general it can be concluded that these models analyse many
different factors that affect individual entrepreneurial intentions, which include individual or
psychological factors, family background factors as well as social and environmental factors Van
Gelderen & Jansen (2008); (Van Gelderen et al., 2013).

Jena (2020) argues that entrepreneurial intentions help explain why many entrepreneurs
decide to start a business long before they look for opportunities. The term entrepreneurial intent
relates to awareness of entrepreneurship, entrepreneurial potential, prospective employers,
entrepreneurial tendencies, and entrepreneurial orientation. In addition, Nowinski and Haddoud
(2019) states that intention is a representation of future action to be performed, it is not just a
hope for future action, but a proactive commitment to make it happen. The intentions focus on
the action plan (Williams, 2010).
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The perceived feasibility is the level of personal competence that a person perceives in
starting a business (Williams, 2006; 2007). In addition, entrepreneurial intent is an attitude
towards entrepreneurship. Attitudes toward entrepreneurship have a significant and direct
influence on intent. Successful entrepreneurs have an important role for community development
because they contribute to job creation, and for the advancement of economic growth
(Hatthakijphong & Ting, 2019). However, agreements have not been reached among the various
authors on the definition of success, especially in the context of small businesses (Karanja et al.,
2013; Sahut & Ortiz, 2013; Tiba et al., 2020). Business performance is a complex and
multidimensional phenomenon in business studies and is used to refer to business success in the
market, which may have different results. Performance can be characterized as a company's
ability to create acceptable results and actions. In business studies, the concept of success is often
used to refer to a company's financial performance (Islam et al., 2011). The success of
entrepreneurship has also been reported to be highly dependent on individual and situational
variables, including entrepreneurial intentions (Wiltbank et al., 2015).

MATERIALS AND METHOD

This research employs a quantitative research stance. The data used in this research is
collected from small business of culinary sector in Indonesia. The reason to choose the subject of
this research considering the small business sector of culinary in Indonesia has a promising
market potential. Inclusion criteria of the sample are those who are engaging in the last 10 years
and actively perform their business in the culinary sector. The population in this study is culinary
business as much as 121 units (Williams, 2009a; 2009b; 2009c). The number of samples
determined in this study was 93 respondents. To obtain relevant data according to the research
design then closed-ended question type is employed. The questionnaire type of closed question
was intended to measure the characteristics of entrepreneurial personality that include work
motivation and entrepreneurial intentions, and business performance. Work motivation is
measured by four dimensions, namely; (1) motivation for achievement, (2) motivation to achieve
business growth, (3) ideals and expectations, and (4) instinct to conduct business activities. The
intention of one's entrepreneurship can be seen from four dimensions, namely desires,
preferences, plans and behavior expectancies. The performance of SME’s business is measured
by four dimensions, namely; (1) venture capital growth, (2) employment growth, (3) sales
volume growth, and (4) profit growth (Lee & Tsang, 2002).

Moreover, population in this research is the total number of elements or members of the
population studied (Cooper & Schindler, 2011), that is SME’s in Indonesian culinary sector. This
study uses the analysis at the organizational level so that the members of the population are all
small business owners of the culinary sector. This study does not use all members of the
population so it is sufficient to take some of the members of the population that is representative
or known as the research sample Shepherd and Detienne (2005).

The sample was taken by using non probability method that is purposive sampling. The
inclusion criteria are those SME’s business owners in the culinary sector which has been
operated in the last 5 years. Target population in this research is culinary sector small business
around 121 units. The number of samples determined in this study was 93 respondents, with
statistical samples sufficient to obtain 0.8 with alpha 0.05, the samples were at least 5 times to 20
items observed (Ozsoy et al., 2001).

Data collection can be done in various sources and various ways that is using primary
data, and secondary data. Viewed in terms of ways or data collection techniques: field study
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(field research) which is the primary data collection conducted by conducting several visits to
small businesses, with activities that include: interviews, observation, and questionnaires. In this
study the data generated in the form of perceptions, attitudes or opinions. To measure the
perception, the scale used is Likert scale. This research uses multiple regression analysis by
studying the relationship, either partially or simultaneously between several variables, namely:
work motivation, and entrepreneurial intention as independent variables to business performance
as dependent variable Unni and Rani (2003).

RESULTS AND DISCUSSION

Summary of research results can be seen in Table 1. Based on the results of data
processing through SPSS Program Version 21 obtained the results of regression equation Y =
2.154 + 0.802 X1 + 0.181 X2 + e. This equation shows from the two independent variables that
include work motivation, and entrepreneurship intent, all have a positive influence on business
performance. This means that if the motivation of work increases, and the intention of
entrepreneurship increases, will also further improve business performance. Contribution of
work motivation and entrepreneurship intention to small business performance is 36.3 percent,
while the rest 63.7 is the contribution of other variables that are not included in the research
model.

Table 1
ESTIMATION RESULTS

Independent Variableand Regression Standard of Error | Equal Significant
constant coefficient variance
assumed
Constant 2.154 8.611 0.250 0.803
Work Motivation 0.802 0.149 5.369 0.000
Entrepreneurship Intention 0.181 0.115 1.573 0.119

*P Value o= 5%
R Square = 0.363

Significance test results through t test using SPSS Program Version 21 can be seen in
Table 2. From the two independent variables that include work motivation and entrepreneurship
intentions, only work motivation has a positive and significant impact on the performance of
small businesses, while the intentions of entrepreneurship have a positive and insignificant
influence on business performance.

Table 2
SIGNIFICANCE TEST

Independent Variable Equal variance Significant  [Significance Level Summary
assumed

Constant 0.250 0.803 0.05 Significant

Work Motivation 5.369 0.000 0.05 Significant

Entrepreneurship 1.573 0.119 0.05 Not Significant

Intention

This study was conducted to investigate and examine the relationship between work
motivation and entrepreneurship intentions on small business performance. The findings of this
study indicate that only work motivation has a significant positive effect on the performance of
small businesses. These findings will help small business owners to intensify the initiative to
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foster a better understanding of the importance of their work motivation that will enhance their
business competition position and better promote their business to superior performance. This
will help small business owners to become more productive and more oriented so that their small
businesses can survive in highly competitive business environments. In addition, small business
owners should have a passion about their product or service, willing to engage privately in it,
willing to stay with business, be able to clearly define markets and pay attention to details
proactively. The contributions of this study include the complementation of the literature on the
relationship between work motivation and small business performance, particularly small
businesses in the culinary sector. However, practical findings will help small business owners to
improve their business performance through more effective work motivation. Thus, this study
shows that small business owners should focus on work motivation.

The findings of this study adopt an entrepreneurial perspective judging by their
motivational profile and behavioural reasons that may lead them to create new ventures. Several
previous studies have applied these theories to study entrepreneurs (Hsieh et al., 2018;
Sahabuddin et al., 2018). A review of the literature suggests that the profile characteristics of
entrepreneurial personality make a strong difference in the study of small businesses (Fuller,
2018). Although the referred study cannot be directly compared to each other because they differ
in the variables being considered, all of them recommend that the personal characteristics of
entrepreneurs: free will, higher risk-taking, higher needs for achievement, work motivation,
locus of internal control ,and a higher preference for innovation include (Hmieleski & Sheppard,
2018; Hopp et al., 2019).

CONCLUSIONS

According to the research result, work motivation has a positive and significant
influence on business performance, while the intentions of entrepreneurship have a positive and
insignificant effect on business performance. Contribution of work motivation and
entrepreneurship intention to small business performance is 36.3 percent.Moreover, in order to
capture the comprehensiveness of the topic; future research may employ a qualitative method.
This is intended to explore the materials more deeply. Qualitative stance also allows us to grasp
the meaning of being an entrepreneur and the reason of the reason behind it.

REFERENCES

Adekiya, A.A., & lbrahim, F. (2016). Entrepreneurship Intention Among Students. The Antecedent Role of Culture and
Entrepreneurship Training and Development. The International Journal of Management Education, 14(2), 116-132.

Almeida, P.1.L., Ahmetoglu, G., & Chamorro-Premuzic, T. (2014). Who wants to be an entrepreneur? The Relationship Between
Vocational Interests and Individual Differences in Entrepreneurship. Journal of Career Assessment, 22(1), 102-112.

Boyer, T., & Blazy, R. (2014). Born to be Alive? The survival of innovative and non innovative french micro startups. Small
Business Economics, 42(4), 669-683.

Buelow, M.T., & Cayton, C. (2020). Relationships between the big five personality characteristics and performance on
behavioral decision making tasks. Personality and Individual Differences, 160.

Cai, L., Peng, X., & Wang, L. (2018). The characteristics and influencing factors of entrepreneurial behaviour: The case of new
state-owned firms in the new energy automobile industry in an emerging economy. Technological Forecasting and
Social Change, 135, 112-120.

Cassar, G. (2014). Industry and startup experience on entrepreneur forecast performance in New Firms. Journal of Business
Venturing, 29(1), 137-151.

Cooper, D.R., & Schindler, P.S. (2011). Business Research Methods (11th ed). New York: McGrawHill/lrwin.

Cunha, C., Kastenholz, E., & Carneiro, M.J. (2020). Entrepreneurs in rural tourism: Do lifestyle motivations contribute to
management practices that enhance sustainable entrepreneurial ecosystems? Journal of Hospitality and Tourism
Management, 44, 215-226.

6 1528-2686-27-S3-472



Academy of Entrepreneurship Journal Volume 27, Special Issue 3, 2021

Davidsson, P., & Honig, B. (2003). The Role of Social and Human Capital Among Nascent Entrepreneurs. Journal of Business
Venturing, 18(3), 301-331.

Deakova, K., Drazovska, K., Grznarik, D., & Kondasova, 1. (2010). Entrepreneurship. Bratislava: SOPK.

Delmar, F., & Davidsson, P. (2000). Where do They Come From? Prevalence and Characteristics of Nascent Entrepreneurs.
Entrepreneurship & Regional Development, 12(1), 1-23.

Ensari, M.S., & Karabay, M.E. (2014). What helps to make SMEs successful in global markets? Procedia-Social and Behavioral
Sciences, 150, 192-201.

Fairlie, R.W., & Holleran, W. (2012). Entrepreneurship Training, Risk Aversion and Other Personality Traits: Evidence from a
Reandom Experiment. Journal of Economic Psychology, 33(2), 366-378.

Fuller, B., Liu, Y., Bajaba, S., Marler, L.E., & Pratt, J. (2018). Examining how the personality, self-efficacy, and anticipatory
cognitions of potential entrepreneurs shape their entrepreneurial intentions. Personality and Individual Differences,
125, 120-125.

Gonzales, E. (2013). SMEs in Relation to Poverty, Employment, and Productivity: Setting the Way Forward. Literature Review
Paper, Internal Report. Washington, DC: Inter-American Development Bank.

Hatthakijphong, P., & Ting, H.-l. (2019). Prioritizing Successful Entrepreneurial Skills: An Emphasis on the Perspectives of
Entrepreneurs versus Aspiring Entrepreneurs. Thinking Skills and Creativity, 100603.

Hallak, R, Assaker, G. & O’Connor, P. (2012). Are Family and Nonfamily Tourism Businesses Different? An Examination of
The Entrepreneurial Self Efficacy Entrepreneurial Performance Relationship. Journal of Hospitality and Tourism
Research, 38(3), 35-26.

Hurst, E., & Pugsley, B.W. (2011). What Do Small Businesses Do? National Bureau of Economic Research Working Paper
Series, 17041. Retrieved from https://www.nber.org/papers/w17041

Hopp, C., Kaminski, J., & Piller, F. (2019). Accentuating lead user entrepreneur characteristics in crowdfunding campaigns — The
role of personal affection and the capitalization of positive events. Journal of Business Venturing Insights, 11, e00106.

Hmieleski, K. M., & Sheppard, L. D. (2018). The Yin and Yang of entrepreneurship: Gender differences in the importance of
communal and agentic characteristics for entrepreneurs’ subjective well-being and performance. Journal of Business
Venturing, 34(4), 709-730.

Hsieh, L., Child, J., Narooz, R., Elbanna, S., Karmowska, J., Marinova, S., & Zhang, Y. (2018). A multidimensional perspective
of SME internationalization speed: The influence of entrepreneurial characteristics. International Business Review,
28(2), 268-283.

Islam, M.A., Khan, M.A., Obaidullah, A.Z.M., & Alam, M.S. (2011). Effect of entrepreneur and firm characteristics on the
business success of Small and Medium Enterprises (SMEs) in Bangladesh. International Journal of Business and
Management, 6(3), 289-299.

Jena, R.K. (2020). Measuring the Impact of Business Management Student’s Attitude towards Entrepreneurship Education on
Entrepreneurial Intention: A Case Study. Computers in Human Behavior, 106275.

Karanja, T., Muturi, P., Mukabi, M., Kabata, D., Wahome, S., & Kayogo, M. (2013). Small Business Management. International
Journal of Business and Social Science, 4(16), 113-142.

Knérr, H., Alvarez, C., & Urbano, D. (2013). Entrepreneurs or Employees: a Cross-Cultural Cognitive Analysis. International
Entrepreunership and Management Journal, 9(2), 273-294.

Kolvereid, L., & Isaksen, E. (2006). New business startup and subsequent entry into self employment. Journal of Business
Venturing, 21(6), 866-885.

Krueger N.F., Reilly M., & Carsrud A.L. (2000). Competing Models of Entrepreneurial Intentions. Journal of Business
Venturing, 15(5), 411-532.

Lee, D.Y., & Tsang, E.W.K. (2002). The Effects of Entrepreneurial Personality, Background and Network Activities on Venture
Growth. Journal of Management Studies, 38(4), 583-602.

Li, Y.H., Huang, JW., & Tsai, M.T. (2009). Entrepreneurial orientation and firm performance: The role of knowledge creation
process. Industrial Marketing Management, 38(209), 440-449.

Mazzucato, M. (2013). The entrepreneurial state: Debunking Public vs. Private Sector Myths (1st Ed.). United States of America:
Anthem Press.

Miliaras, C. (2012). Creatig jobs that reduce poverty: A research agenda on developing country gazelles. RTI Press Publication,
OP-0011-1211. Research Traingle Park, NC: RTI Press.

Nowinski, W., & Haddoud, M.Y. (2019). The role of inspiring role models in enhancing entrepreneurial intention. Journal of
Business Research, 96, 183-193.

Omerzel, G.D., & Kusce, I. (2013). The influence of personal and environmental factors on entrepreneurs performance.
Kybernetes, 42(6), 906-927.

Peng, Z., Lu. G., & Kang. H. (2012). Entrepreneurial Intentions and Its Influencing Factors: A Survey of the University Students
in Xi’an China. Scientific Research, 3(8B), 95-100.

Ramoglou, S., Gartner, W.B., & Tsang, E.W.K. (2020). “Who is an entrepreneur?” is (still) the wrong question. Journal of
Business Venturing Insights, 13, e00168.

Sahabuddin, R. (2016). Development of business values and behaviours: Takalar District, South Sulawesi (Indonesia). Case
Study. Actual Problems of Economics, 2(176), 440-449.

Sahabuddin, R., Thaha, S., Nurjaya, & Fatmawati. (2018). Effect of visual learning style and school climate on students’
achievement of learning entrepreneurship at smkn 1 palangga. Journal of Entrepreneurship Education, 21(3), 1-13.

7 1528-2686-27-S3-472



Academy of Entrepreneurship Journal Volume 27, Special Issue 3, 2021

Sahabuddin, R. (2018). Effect of entrepreneurship commitment to self-efficacy through intention of entrepreneurship and
competence. International Journal of Business and Management Science, 8(1), 67-81.

Sahut, J.M., & Ortiz, M.P. (2013). Small business, innovation, and entrepreneurship. Small Business Economics, 42(4), 663-668.

Sanchez, V.B., & Sahuquillo, C.A. (2018). Entrepreneurial Intention among Engineering Students: The Role of Entrepreneurship
Education. European Research on Management and Business Economics, 24(1), 53-61.

Schneider, F., & Williams, C.C. (2013). The Shadow Economy. London: Institute of Economic Affairs.

Shepherd, D.A., & Detienne, D.R. (2005). Prior knowledge, potential financial reward, and opportunity identification.
Entrepreneurship Theory & Practice, 29(1), 91-112.

Sidik, G.I. (2012). Conceptual framework of factors affecting sme development: Mediating factors on the relationship of
entrepreneur traits and sme performance. Procedia Economics and Finance, 4, 373-383.

Small Business Council. (2004). Small Business in the Informal Economy: Making the Transition to The Formal Economy.
London: Small Business Council.

Swierczek, F., & Ha, T.T. (2003). Motivation, Entrepreneurship, and Performance of SMEs in Vietnam. Journal of Enterprise
Culture, 11(1), 47-68.

Staniewski, M.W., & Awruk, K. (2019). Entrepreneurial success and achievement motivation a preliminary report on a validation
study of the questionnaire of entrepreneurial success. Journal of Business Research, 101, 433-440.

Suttikun, C., Chang, H.J., & Bicksler, H. (2018). A Qualitative Exploration of Day Spa Therapists' Work Motivations and Job
Satisfaction. Journal of Hospitality and Tourism Management, 34(2018), 1-10.

Siyamtinah, H.S. (2016). Innovation capability of SMEs through entrepreneurship, marketing capability, relational capital and
empowerment. Asia Pacific Management Review, 21(4), 196-203.

Tiba, S., van Rijnsoever, F., & Hekkert, M.P. (2020). The lighthouse effect: How successful entrepreneurs influence the
sustainability-orientation of entrepreneurial ecosystems. Journal of Cleaner Production, 121616.

Thorsten, B., & Demirglig-Kunt, A. (2004). Do Pro SMEs Policies Work? View Point Note 29898. Public Policy for the Private
Sector: The World Bank, Washington, DC.

Ozsoy, O., Oksoy, D., & Kozan, K. (2001). The characteristics of turkish entrepreneurs and their enterprises. Long Island, NY:
College of Business, Alfred University.

Unni, J., & Rani, U. (2003). Employment and Income in the Informal Economy: A Micro Perspective. In R. Jhabvala, R. M.
Sudarshan and J. Unni (Eds.), Informal Economy Centrestage: New Structures of Employment

Van Gelderen, M., & Jansen, P. (2008). Autonomy as a Start up Motive. Journal of Small Business Enterprise Development,
13(1), 23-32.

Van Gelderen, M., Kautonen, T., & Fink, M. (2013). The moderating role of volitional conditions and trait self control on the
entrepreneurial intention action relationship. Lyon: Babson College Entrepreneurship Research Conference.

Walker, E., & Brown, A. (2004). What success factors are important to small business owners?. International Small Business
Journal, 22(6), 577-594.

Wiltbank, R., Dew, N., & Read, S. (2015). Investment and returns in successful entrepreneurial sell-outs. Journal of Business
Venturing Insights, 3, 16-23.

Williams, C.C. (2006). The Hidden Enterprise Culture: Entrepreneurship in the Underground Economy. Cheltenham: Edward
Elgar.

Williams, C.C. (2007). Entrepreneurs Operating in the Informal Economy: Necessity or Opportunity Driven? Journal of Small
Business and Entrepreneurship, 20, 309-320.

Williams, C.C. (2009a). Entrepreneurship and the off The Books Economy: Some Lessons from England. International Journal
of Management and Enterprise Development, 7(4), 429-444.

Williams, C.C. (2009b). The Motives of Off the Books Entrepreneurs: Necessity or Opportunity Driven? International
Entrepreneurship and Management Journal, 5(2), 203-217.

Williams, C.C. (2009c). The Hidden Enterprise Culture: Entrepreneurs in the Underground Economy in England, Ukraine and
Russia. Journal of Applied Management and Entrepreneurship, 14(2), 44-60.

Williams, C.C. (2010). Spatial variations in the hidden enterprise culture: Some Lessons from England. Entrepreneurship and
Regional Development, 22, 403-423.

8 1528-2686-27-S3-472



