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ABSTRACT 

Women comprise roughly half of the total inhabitants in our country. So women’s 

better condition is essential for the growth and advancement of the country. This has led to 

boost the procedure of female empowerment. But it is impacted by several confounded issues 

including economical, social and financial existing in the society.  Keeping these issues in 

sight, this study looks at the socio-economic factors impacting the decision of women to avail 

microfinance in Jammu Province of Jammu & Kashmir. A total of 1150 women beneficiaries 

of self help groups were sampled from the study area and multiple regression model was used 

to determine the socio-economic factors that affect  women’s decision to avail microfinance. 

The results of the study confirmed that age, education, family size, monthly income, monthly 

expenditure and monthly saving had a positive and significant relationship with women’s 

decision to avail micro finance and the one variable marital status did not have such 

relationship.  

Keywords: Microfinance, Socio-Economic Factors, Growth, Decision, Empowerment, 

Impact, Jammu and Kashmir. 

INTRODUCTION 

Women have to play different roles in the family as well as in the society. So women’s 

better condition is essential for the growth and advancement of the economy (Duflo, 2012) 

but it is a global challenge because in the past women have no power and they are under the 

control of men. Due to this also, a large percentage of women especially 70% in the world are 

poor (Kabeer,2001). However, women have no right to use credit and other such services. 

This condition is more rigorous in rural areas. Accessibility of microloan is a key element in 

poverty reduction programs and empowers women economically (Rathiranee and 

Semasinghe, 2017). About women empowerment, Jawahar Lal Nehru said, “When women 

move forward, the family moves, the village moves”. International aid donors, govt. 

policymakers and other development experts consider microfinance as an important tool to 

empower women. The main goal of access to microfinance is to reduce poverty and 

empowers its members particularly women, by providing linkage with banks such as savings, 

credit, insurance and payment services. A large number of organizations who provide 

microfinance benefitting women because women are excellent enough to use, manage and 

repay loans on time (Kratzer and Kato, 2013) From an advancement point of view, they are 

more disposed to impart the advantages to others in their family, particularly their youngsters 

(Garikipati et al., 2017, Swain and Wallentin, 2009). Additionally, it is seen that female 

expanding  job in the family will prompt their empowerment (Hunt, 2002) but it is impacted 

by several confounded issues including economic, social, and financial existing in the 
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society. Keeping these issues in sight, this study looks at the socio-economic factors affecting 

the decision of women to avail microfinance. 

Literature Review 

Due to household responsibilities, women were not involved in any profession and 

family business which is an indicator of a low level of development among them. There are 

various socio-economic factors that influence women’s decision to avail microfinance. Some 

researchers have recognized variables like male or female, spousal relationship, size of the 

family, know-how in business, education and income as impulsion to the accessibility of 

credit  (Arun et al., 2006, Ashraf and Ibrahim, 2014, Obisesan and Akinlade, 2013, Yusuf et 

al., 2013). In their study, (Okojie et al., 2009) found that majority of the rural poor women do 

not get credit because they have no property of their own to pledged as security for the 

repayment of a loan and also they must obey their husbands to get the loan. Age was found to 

have a statistically significant relationship with access to loans. In particular, young people 

take more loans as compared to older participants. As people get older, they become more 

unwilling to take risks which are the same as taking loans. Additionally, they kept their 

attention on saving and reluctant to start a new business in older ages (Moffatt, 2005). As far 

as education level is concerned, highly educated women  are likely to take loans than the less 

educated women because such women are more inclined to take risks in business and have 

the confidence to repay the loan (Chaudhuri, 2010). Availability of credit is mainly 

associated with the main aim of meeting the different needs of the family. However, as 

Chaudhuri (2010) found that again because of the high number of people living within the 

household, the more probability that the women will access to credit and default on loans. 

Women are more willing to take risks in business and accumulated wealth through availing 

credit is an attempt to meet the many needs of the family. Indeed, the success of microloans 

is influenced by many factors such as age, business value and well-being regarding health 

and comforts of the person (Kasali et al., 2016). It was also pointed that “age, education 

levels of women and levels of income are significant factors that influence women 

empowerment” (Rahman et al., 2009). The literature shows that women especially in 

patriarchal societies face several problems concerning access to credit. It is also seen that in 

patriarchal societies, women must obey their husbands and perform familiar duties and 

husbands are likely to make use of loans that are given to their spouses. Typically, women’s 

business is fully or partially being in command of their husbands (Othman, 2006). It was also 

revealed that that microfinance proves to be a useful strategy for economic development, 

elimination of poverty, generating employment, raise the standard of living and also the 

empowerment of women. It is also found that age, occupation, caste, qualification, place of 

residence, BPL/APL families and years of participation are some factors influencing the level 

of participation and the amount of borrowing of microfinance programs (Iqbal and Haq), 

2015. There is a very small number of women in business because in many families it is seen 

that women depend on their husbands to earn money and support their families (Anyanwu, 

2004). Moreover, due to dominance of male in the family women have less authority to 

control and manage the resources as compared to men (Chen et al., 2004). (Madichie and 

Nkamnebe, 2010) tried to see the issues that restrain women who do small business to take 

loan for developing their business. He found that family and cultural expectations, multiple 

responsibilities of taking care of their children and household tasks are some of the issues that 

reluctant women who do small business to have access to credit. It was also pointed out that 

access to credit among those respondents who must obey their husbands and their business is 

under their control as compared to their counterparts who have not taken permission to 

borrow. It was also seen that the possibility regarding decisions to access microcredit is 
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influenced by many factors like size of the household, a large number of children in the 

family and the number of activities involved in by the respondents to earn money (Alnaa, 

2017). Educated women members of self-help groups were having more decision-making 

capacity as compared to the uneducated women (Duggal, 2016). Also, the educated women 

take more loans and utilized them for the betterment of their standard of living. (Anggraeni, 

2009) pointed out that expansion in age, literacy level and income derived from agricultural 

activities have a greater impact on women’s decision to avail microfinance. (Kumar, 2009) 

found that women’s and their husband’s education, the number of family members rely on 

another for financial support and the existence of official institutions significantly influence 

women’s decision to avail microfinance. The distinctive feature of the rural areas limits the 

women’s movement outside the world and also restrains the expansion of their small business 

(Kabeer, 2005). Age is a feature of living that affects women’s empowerment. In Bangladesh, 

daughter- in –law is responsible to look into family work but mother-in-law has the right to 

make decisions regarding family disputes, in line with other studies, we find that 

empowerment is higher in the case of old respondents (Haque et al., 2011, Mahmud et al., 

2012). It is also pointed out that the effect of microfinance in both rural and urban areas  is 

dissimilar because in rural areas agricultural and craft business are the main livelihood of 

rural people whereas, in urban areas micro business that is easily managed and does not 

involve a large amount of savings or experience/skills (Van Rooyen et al., 2012, Al-Shami et 

al., 2016). Moreover, rural women are having more social responsibilities as compared to 

females living in urban areas. It is evident that rural women development is influenced by the 

type of family prevailing in the rural areas (Surti and Sarupria, 1983) Likewise, religion has a 

strong impact on women’s self sufficiency (Kabeer, 2001) It is broadly recognized that 

microfinance can be extremely helpful in improving the lives of females  as seen by income 

in income earn through various income-generating activities and also increase their well-

being in the family. 

Objectives of the Study 

To study the impact of socio-economic factors on women’s decision to avail microfinance. 

Data Source and Research Methodology 

The present study has been carried out in Jammu Region of Jammu & Kashmir to study 

the socio-economic factors affecting the decision of women to avail microfinance. The multi-

stage random sampling technique was used to gather data to achieve the objectives. Because 

of the large prevalence of self-help groups in the Jammu region, three districts namely 

Jammu, Kathua and Udhampur districts were selected at random. Thereafter, six blocks were 

selected randomly from these three districts and from each of these blocks 24 villages were 

selected on a random basis. From each village, women beneficiaries of self-help groups were 

selected as respondents.  Therefore, a  sample of 1150 women beneficiaries of self-help group 

from Jammu, Kathua & Udhampur district were selected randomly. The present research is 

based on a primary survey. Based on the objectives, a well-structured questionnaire was 

prepared and used for collecting data from the women beneficiaries of self -help groups. The 

data analysis was carried out using multiple regression model through SPSS version 23. 

Model Specification 

Multiple regression model was employed to see the socio-economic factors impact on 

the women’s decision to avail microfinance through the amount of loan received by the 

women beneficiaries of self-help groups. This was specified as follows: 
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Y    =     α +   β1X1 +   β2X2 +   β3X3 +   β4X4 +   β5X45 +   β6X6 +   β7X7   +   ei 

                                                                                                                                                                                                                                                                                                                                                               
Where, 

Y =   Amount of loan received by the women beneficiaries of self-help groups (in rupees) 

X1 = Age (Years) 

X2 = Education (number of years spent in school) 

X3 = Marital status (1 if married and 2 if unmarried) 

X4 = Family size (number of members in the family) 

X5 = Monthly income (in Rupees) 

X6 =Monthly expenditure (in Rupees) 

X7 = Monthly saving (in Rupees) 

α = Constant or intercept 

 βs = Regression coefficients 

 ei= Error Term  

 The socio-economic factors impact on the women’s decision to avail microfinance is shown 

in Table 1. According to Table 1, the value of R (79.1%) signifies that there is strong 

correlation between the dependent variable (amount of loan) and the independent variables 

(age, education, marital status, family size, monthly income, monthly expenditure and 

monthly saving). The R
2
 value ( 62.6%) indicates the best model fit and it also indicates 

62.6% of the variation in the dependent variable (amount of loan) is explained by the seven 

predictor variables in the model, namely age, education, marital status, family size,  monthly 

income, monthly expenditure and monthly saving. Similarly, F-statistics is 273.204 with p-

value less than 0.01indicates goodness of fit of the model. As pointed out in Table 1, the 

result shows that a year increase in age would decrease the women’s decision to avail 

microfinance by 0.109 while those who are married decrease their decision to avail 

microfinance by 0.005. This indicates that in older ages, women kept their attention on saving 

and reluctant to start a new business. Additionally, most of the loans taken by the women are 

used by their husbands. Likewise, a proportionate Increase in education would increase the 

women’s decision to avail microfinance by 0.088. This indicates that educated women are 

more inclined to start a new business and have the ability to take risk and timely repay the 

loan. It also enables women to get benefits of various schemes and programs of the 

government. This is supported by the result of a similar study conducted by Mohapatra et al., 

2016. However, a proportionate increase in family size would lead to an increase in women’s 

decision to avail microfinance by 0.045. This can be explained by the fact that increase in 

family size and to meet the different needs of the family, the more probability that the women 

have access to credit. The result further predicts that an increase in monthly income, monthly 

expenditure and monthly saving cause 0.321, 0.257 and 0.256 increases in women’s decision 

to avail microfinance.  This indicates that women with higher monthly income, monthly 

expenditure and monthly saving have high probability of getting microfinance loan. 

Therefore, it has been found that age, education, family size, monthly income, monthly 

expenditure and monthly saving positively impact women’s decision to avail microfinance 

with p-value 0.000 and 0.052 and these are significant at 1% and 10% level. Variable like 

marital status has negative relationship with them (p-value 0.922). Therefore, it has been 

concluded that socio-economic factors have a greater impact on women’s decision to avail 

microfinance in Table 1. 
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Table1 

IMPACT OF SOCIO-ECONOMIC FACTORS ON THE WOMEN’S DECISION TO AVAIL 

MICROFINANCE 

DEPENDENT VARIABLE: AMOUNT OF LOAN 

INDEPENDENT VARIABLES: AGE, EDUCATION, MARITAL STATUS, FAMILY SIZE, MONTHLY 

INCOME, MONTHLY EXPENDITURE & MONTHLY SAVING 

Variables Estimates 
Standard 

Error 
T P-value 

Constant 1.122 0.146 7.674 0.000 

Age -0.109 0.019 -5.805 0.000 

Education 0.088 0.025 3.543 0.000 

Marital status -0.005 0.050 -.098 0.922 

Family Size 0.045 0.023 1.943 0.052 

Monthly income 0.321 0.025 12.986 0.000 

Monthly expenditure 0.257 0.025 10.243 0.000 

Monthly saving 0.256 0.025 10.389 0.000 

R 0.791    

R-Square 0.626    

Adjusted R- Square 0.624   0.000 

F-statistics 273.204    

Source: Field Survey Data (2019)     Note: *p<0.01 ***p<0.10. 

Conclusion and suggestion 

The present study looks at the socio-economic factors that have an impact on women’s 

decision to avail microfinance in Jammu Region. The outcome of the analysis revealed that 

the identified factors that have positive and significant impact on the women’s decision to 

avail microfinance include age, education, family size, monthly income, monthly expenditure 

and monthly saving. Variable like marital status has negative relationship with women’s 

decision to avail microfinance. The microfinance institutions enable women to get small loan 

that helps them to meet their essential prerequisites in a well-organized manner. However, the 

following efforts can be taken into account for the growth and development of women: 

1. Formation of self-help groups should be encouraged in marginalized and socially                                                                                                  

backward areas having weak networking with the banks. 

2. Awareness camps should be held in different areas with clear guidelines. 
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