
 

 Academy of Strategic Management Journal                                                                                                                             Volume 19, Issue 5, 2020 

                                                                                                                             
                                                                                                                         1                                                                                       1939-6104-19-5-591 

 

SUSTAINABLE DEVELOPMENT OF THE COMPANY 

ON THE BASIS OF EXPERT ASSESSMENT OF THE 

INVESTMENT STRATEGY 

Henryk Dzwigol, Silesian University of Technology 

Mariola Dzwigol-Barosz, Silesian University of Technology 

ABSTRACT 

The article proposes to form the sustainable development of the company within the 

optimization framework of mechanisms for attracting investments. It is proposed to determine 

the investment needs in the coordinate system of the used investment strategy in order to 

optimize the input parameters of the tactical and strategic development of the company. The 

influencing factors on the strategic decision about the beginning of the investment 

realization, made by investor and the recipient company are substantiated. An algorithm for 

calculating the appropriateness of attracting investments into the company based on the 

expert evaluation model has been developed. 
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INTRODUCTION 

The success of international companies depends mostly on the availability of potential 

opportunities to attract the necessary amount of capital for the implementation of planned 

investment projects and the implementation of the aimed investment strategy. Investment for 

the company is one of the most important factors for its long-term economic development. 

Therefore, the usage of mechanisms to attract investment and formulate an investment 

strategy is a part of successful commercial company. Investments can be a origin of resources 

to improve a company's financial position,as well as, to increase its market share, introduce 

innovative products, create and implement competitive advantages within the corporate 

strategy. 

LITERATURE REVIEW 

The issue of timely attraction of the necessary investments amounts by companies on 

favorable conditions was investigated in the works (Narula & Dunning, 2010; Salacuse & 

Sullivan, 2005; Drobyazko et al., 2020). A range of scientists (Warner et al., 2002; Durmanov 

et al., 2019) focus on investment attraction and strategic development issues. However, issues 

of inaccuracies and ambiguities in the field of investment activity, as well as, provisions on 

economic valuation and regulation of investment attraction mechanisms remain to be  beyond 

the attention of these and other researcher. The works of (Dunning & Narula, 2002; Xu, 

2000; Dzwigol, 2020; Dzwigol et al., 2020) deals with the issues of evaluation of the 

company`s investment strategy, effectiveness evaluation of the mechanisms for attracting 

investment in the implementation process of investment projects, construction of econometric 

models of dependence of the attracted investments volume on the duration and cost of their 
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involvement process while determining the feasibility of regulating the attracting investments 

mechanisms and applying the model of their economic evaluation and regulation.  

METHODOLOGY 

The methodological basis of the article is made of the conceptual provisions, that state 

the following: 1) the main source of investment for companies are their own resources. This 

is due to the instability of the economic and political environment of their functioning, as 

well as the shortage of effective tools for interaction with investors. Thus, there is a need to 

form new ways of cooperation between recipients and donors of capital, taking into account 

current trends; 2) successful formation of investment strategy and usage of mechanisms for 

attraction of investments, enables the company to attract the necessary amount of capital in 

time, which, in its turn, will increase their competitiveness in the conditions of unstable 

environment and ensure sustainable development; 3) usage of attraction mechanisms of 

investments in a way that combines elements of tactical and strategic company`s 

development. 

FINDINGS AND DISCUSSIONS 

Mechanisms of Investments Attraction into the Company 

In practice of modern business, it is quite possible that the company has a set of 

mechanisms for attracting investments, but these mechanisms are characterized by different 

types of economic efficiency. Then the usage of one of the mechanisms is optional, thus, the 

company can apply several mechanisms, thereby increasing the likelihood of successful 

completion of the investment attraction process. In Figures 1 and 2 different ways to apply 

the mechanisms of attracting investment are presented. 

 
Note: N - number of mechanisms available to the company 

FIGURE 1 

 CONSISTENT PROCEDURE FOR APPLYING MECHANISMS FOR 

ATTRACTING INVESTMENT IN THE COMPANY  

 
 Note: N - number of mechanisms available to the company 

FIGURE 2 
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The usage of several mechanisms, in different order, provides a high opportunity for 

the company to successfully attract the required amount of investments within the 

implementation of investment strategy. From this point of view, the problems of economic 

assessment of investment attraction mechanisms are particularly acute, since the order of 

their application will be affected by the level of economic efficiency of each mechanism. 

Let's suppose, a company has a set of mechanisms for attracting investments, the economic 

efficiency of which differs. Then their consistent application must start with a mechanism 

that is endowed with the highest level of economic efficiency. It is advisable to use the 

parallel procedure for attracting investments when the economic evaluation of the 

mechanisms has shown that the application of none of them will make it possible to attract 

the necessary amount of investments in time (Bebbington et al., 2008). Then several 

mechanisms are used at the same time, which increases the chances of successful completion 

of the investment attraction process. Thus, it should be noted that during the economic 

evaluation of the mechanisms of attracting investment, it is necessary to take into account the 

factors that influence the decision of the investor and the recipient company to start the 

investment process and about its features (Figure 3). 

  

FIGURE 3 
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 FACTORS INFLUENCING THE STRATEGIC DECISION OF THE INVESTOR 

AND THE RECIPIENT COMPANY TO START THE INVESTMENT PROCESS 

As we can infer from Figure 3 the decision to initiate cooperation between an investor 

and a recipient company, as well as, the nature of the interaction, is influenced by many 

different factors that can also be structured (Mortimore, 2004). For example, the investment 

attractiveness of the recipient can be considered as a separate factor. However, there are also 

factors that affect the investment attractiveness of the company and, thus, affect the result of 

using these investment attraction mechanisms, that is why, these factors should also be taken 

into account in the economic assessment of investment attraction mechanisms. 

Under the notion of the inclination for a particular type of investment can be 

understood as the tendency of investors to direct or portfolio investing, as well as,  short or 

long term investing, etc. Factors that affect the outcome of the investment attraction process, 

and which are the individual characteristics of the recipient company, can be attributed 

various factors specific to the company. Thus, to confirm this assumption, it is advisable to 

mention the statement (Barry et al., 2003) who believed that each organization is unique and 

therefore the usage of universal concepts in managing it is inappropriate. Extrapolating from 

this thesis, it can be summarized that not only the management of the organization, but also 

the forecasting of the decisions, made by its management, requires the application of a 

situational approach. Thus, it should be noted that the presence of factors that affect the 

economic assessment of the attracting investment mechanisms and that characterize the 

individual characteristics of the recipient company is obvious. It is also worth noting that all 

the factors cannot be taken into account in the economic assessment of investment attraction 

mechanisms.  

Analyzing the level of investment attractiveness of a particular company is a difficult 

procedure, because, when it is implemented, it is necessary to take into account a large 

amount of data, some of which is inaccessible because some of the motives for such actions 

are hidden by the companies themselves. At the same time, investor is obviously trying to 

analyze as much data as possible, when making a decision to invest in a particular company. 

However, the potential investor is usually only able to analyze the information that is freely 

available. It may include information on the value of securities issued to certain companies, 

data on the economic situation of the industry in which the company data operates, financial 

statements, etc. (Metelenko et al., 2019). Some experts deny the need to consider all factors, 

as the conclusions drawn from this consideration can often be contradictory. In order to sum 

up everything mentioned above, it should be noted, that in order to ensure the success of the 

investment attraction process, it is necessary to have certain information about the potential 

investor's decision-making system for making certain investments. As such information is not 

always freely available, the investment attractiveness of the company should be analyzed on 

the basis of well-known methods of forecasting the dynamics of a particular investment 

instrument (in this case, the shares of the recipient company are the priority). 

Case: Assessing the Strategic Necessity to Attract Investment for the Sustainable 

Development of the Company 

Since the economic evaluation of the mechanisms for attracting investment is 

influenced by many different factors and the impact of some of them is accidental or 

temporary, the experts were interviewed by the authors, on the basis of this poll, the main 

factors influencing the economic evaluation of the mechanisms were identified. Among the 

200 experts, selected for the survey, 26 had the most experience in the investment field, so 
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with a probability level of 0.95 and an error margin of 0.15, the number of experts to be 

interviewed is: 

2

2

26 26
(1 )

100 100 2 20
0,15

k



 

      

The experts were asked to assess the analyzed factors of economic evaluation of the 

mechanisms on a scale from 10 to 100 (step of assessment - 10). The Table 1 shows the 

results of the expert survey. 

The concordance coefficient is: 

2 3

299111,2
0,92

1
20 (10 10) 20 360

12

K  

    
 

Check the statistical significance of the concordance coefficient by Pearson's 

criterion:  

2 299111,2
203,26

1 1
20 10 (10 1) 360

12 10 1

  
 

        

For a probability level of 0.99 2
Т=21.66, для 0,95 2

Т=16.91, the value of the 

concordance coefficient should be considered statistically significant and can be used in 

practice. 

Table 1 

THE VALUE OF ASSESSING THE FACTORS IMPORTANCE OBTAINED FROM THE 

EXPERT SURVEY 

Experts 
Assessment of the factors importance, points 

A B C D E F G H I J 

1 2 3 4 5 6 7 8 9 10 11 

1 90 80 80 70 60 50 50 30 20 20 

2 80 90 70 60 60 60 40 30 20 10 

3 80 90 80 70 70 60 50 50 40 30 

1 2 3 4 5 6 7 8 9 10 11 

4 90 80 70 70 60 50 40 30 30 20 

5 90 90 80 70 70 60 50 50 40 30 

6 80 70 90 60 50 50 40 30 20 20 

7 80 80 90 70 60 50 40 40 30 20 

8 70 90 80 60 50 40 40 30 20 10 

9 90 70 80 60 60 40 50 30 20 20 

10 90 90 70 60 80 50 50 50 40 40 

11 90 80 80 80 60 70 40 40 30 50 

12 80 80 90 70 60 60 50 40 30 30 

13 90 70 70 80 60 50 40 40 20 10 

14 80 70 90 60 60 40 50 30 30 20 

15 90 70 60 80 80 50 40 30 20 10 

16 90 90 70 80 60 60 50 40 30 30 

17 80 70 90 60 60 50 40 30 30 20 

18 90 70 70 80 50 60 60 40 20 10 

19 80 90 70 70 60 50 40 40 30 20 

20 70 60 90 80 80 40 50 30 30 20 
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Note: Symbols: 1, 2, …, 20 - ordinal numbers of the interviewed experts; A - market conjuncture, B - customer 

base, C - geographical location, D - presentation of the investment project, E - life cycle stage, F - return on 

company assets, G - investor awareness of the industry in which the company operates, H - experience of 

cooperation with investors, I - form of investment, J - method of attracting investment.  

 

The Table 2 presents the results of the aggregated indicators calculation on the basis 

of expert estimates array.  

Table 2 

GENERALIZED INDICATORS OF THE STUDIED FACTORS IMPORTANCE OF ECONOMIC 

EVALUATION OF THE ATTRACTING INVESTMENT MECHANISMS, OBTAINED ON THE BASIS 

OF EXPERT ESTIMATES 

Name of indicators 
Factors 

A B C D E F G H I J 

1 2 3 4 5 6 7 8 9 10 11 

1. Sum of ranks 33 44 47 68 89 116 133 153 177 191 

2. Average rank 1.65 2.2 2.35 3.4 4.45 5.8 6.65 7,65 8.85 9.55 

3. Average value in points 84 79 78.5 69.5 62.5 52 45.5 36.5 27.5 22 

4. Frequency of maximum 

possible estimates 
0.44 0.36 0.32 0 0 0 0 0 0 0 

5. Average weight 

(normal rating) 
0.151 0.142 0.141 0.125 0.112 0.093 0.082 0.066 0.049 0.039 

6. Scope 20 30 30 20 30 30 20 20 20 40 

7. Expert activity rate 1 1 1 1 1 1 1 1 1 1 

As the value of the coefficient of concordance approaches to 1 (0.92), we can note the 

high level of experts' opinions consistency, regarding the studied factors importance of 

economic evaluation of the attracting investments mechanisms. As we can see, the factors 

that affect the recipient's investment attractiveness, can be divided into two groups: factors 

known to the investor and factors unknown to them. (Caves & Caves, 1996). Thus, the 

influence of some factors, which is due to various reasons, such as a small customer base, a 

large proportion of the debt in the assets of the recipient company, may not properly inform 

the investor. 

As we have already mentioned, investment attraction mechanisms should be 

considered as a set of interacting elements. Moreover, some of these elements are endowed 

with the ability to think (recipient and investor). This factor is especially relevant, because 

predicting the outcome of the thinking subjects interaction is an extremely complex process. 

This task is also complicated by the assumption, that these subjects, when making a decision, 

take into account many factors. On this basis, we can draw an obvious conclusion: the 

arrange of factors, that the recipient and investor take into account when deciding to 

cooperate with each other, are not always identical, moreover, they may not intersect at all. 

RECOMMENDATIONS 

Recommendations may be practical directions for further application of investment 

attraction mechanisms, with their previous economic evaluation and formation of the optimal 

order of their application for different companies. This will make it possible to rationally plan 

the process of attracting investments and to attract the necessary amount of capital for the 

company, within a certain period of time and on favorable terms for the company, moreover, 

within the investment strategy framework. By identifying the factors that influence the 

economic effectiveness evaluations of the mechanisms for attracting investment and 

proposing methods for carrying such process, it will be possible to make a relevant 



 

 Academy of Strategic Management Journal                                                                                                                             Volume 19, Issue 5, 2020 

                                                                                                                             
                                                                                                                         7                                                                                       1939-6104-19-5-591 

 

assessment of the economic effectiveness of the attracting investment mechanisms of 

different companies.  

CONCLUSION 

Investigating the essence of the attracting investments mechanisms concept  and 

determining the nature of their impact on the status of the company, the method of their 

economic evaluation was proposed and the feasibility of analyzing the possibilities for 

improving the used investment strategy was determined. To solve this problem, it is 

necessary to study the factors that influence the process of implementation of attracting 

investment mechanisms. It was suggested to attribute the volume and nature of investments to 

the factors that influence the efficiency of implementation of investment attraction 

mechanisms, as well as the peculiarities of the investor and the recipient. Besides this, the 

result of the investment attraction mechanisms usage is influenced by the political and 

economic situation, in which the relevant investment project is implemented. Thus, as a result 

of this analysis, two groups of factors were distinguished, the first consists of factors that 

influence the investor's decision to start cooperation with the recipient, and the second group 

of factors influences the decision of the recipient. 
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