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ABSTRACT 

 

The existence of a cottage industry gives importance to the development of the rural 

economy, the success of the cottage industry cannot be separated from the role of social capital 

which is believed to be able to act as linking, binding, and even further as bonding in unraveling the 

problems that arise especially during the current epidemic. The purpose of this study was to see how 

far social capital works in improving economic performance, especially the melinjo emping home 

industry which is managed by rural women. This research was conducted in Pandeglang Regency, 

Banten Province, the area was chosen because Pandeglang is one of the centers for the melinjo 

chips industry. The research design uses a cross sectional study where the observed variables are 

observed simultaneously. Social capital is measured by 3 variables, namely trust, network, and 

norms. Business performance is measured by financial performance, operational performance, 

performance and marketing performance. The results showed that social capital had a significant 

relationship with the business performance of the melinjo emping home industry managed by rural 

women. Social capital variable that has a significant relationship with home industry business 

performance. Of the five home industry businesses performance variables, financial support, 

network support and moral support have a real and positive relationship to social capital 

performance, while market network variables and wage levels are not related to social capital 

performance. In general, the social capital of melinjo chips home industry players is in the good 

category. 

 

 Keywords: Social capital, Business Performance, Home Industry. 

 

INTRODUCTION 

 

The Covid-19 pandemic, changing the order of social and cultural life, was no exception to the 

economic sector, Indonesia's economic growth in 2020 was under pressure of minus 4.3 to 5.3 

percent (BI 2020) as a result of which macro and micro economic activities experienced a deficit. 

Statistical data (2019) shows the micro, small and medium enterprise (MSME) sector (experiencing 

a significant impact compared to the corporate sector. In the third quarter it is predicted that the 

decline in MSME sector income will reach 5-7 percent. However, the contribution of MSMEs to 

GRDP during the third quarter still quite high at 60.3% (Tanoto foundation 2020). The role of 

women in the economic field (home industry) is not limited to filling spare time but more to saving 

income, especially during the Covid 19 pandemic. KPPA 2020 data in the third quarter shows that 

64 million MSMEs in Indonesia are 50 percent managed by women (KPPA, 2020) . More than 55 

percent of rural women with an education level of 36 percent are elementary school graduates 

(Saleh, 2017; Christa et al., 2020). Home industries which are generally classified into MSMEs have 

characteristics, namely small capital, small risk but high returns and forming an entrepreneurial 
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spirit for their owners, carried out on a part-time basis and based on local resources (Saleh et al., 

2018; Santosa et al.,2020). The home industry is a family industry, the sustainability of this industry 

is more influenced by the role of individuals and families with business backgrounds that can be 

passed down from generation to generation (Saleh et al., 2018; Setini et al.,2020) to the next 

generation. 

Relationships of cooperation, mutual trust and togetherness characterize the success of the 

work of the Home Industry managed by women (Saleh et.al., 2018; Purwati et al.,2021) but 

sometimes the efforts made by women still do not pay attention to business principles as appropriate 

for MSME business activities (Handayani & Indriyani, 2018; Seo, 2020). So that it is not 

uncommon for business trips carried out by women to experience relatively high fluctuations 

(Sahdan & Husnan, 2018; Zaato et al.,2020) efforts to measure and evaluate the business 

performance of women from various existing aspects such as resource availability, market and 

market share, technology flexibility, and performance evaluation. It is hoped that the business that is 

run will have an impact on the business that is run more and more through the support of the 

existence of social capital as the wisdom of rural women. The aims of this study are: to find out the 

description of the social capital that exists in women who play melinjo emping home industry in 

Pandeglang Regency, Banten Province, as well as how the business performance carried out by 

women in developing melinjo emping home industry in Pandeglang Regency, Banten Province, 

knowing the existence of social capital and performance women's business players in the melinjo 

emping home industry in Pandeglang Regency, Banten Province.  

 

LITERATURE REVIEW 

 

Entrepreneur  

 

Entrepreneurs or nowadays often called entrepreneurs are people who have the ability to see 

and assess business opportunities, gather the resources needed to take advantage of them and take 

appropriate action, to ensure business success (Aprihasyyati & Fitria, 2020; Nhon et al., 2018). 

Entrepreneurship is a process of applying creativity and innovation to solve and seek opportunities 

from problems faced by everyone in running a business, the ability to create new ideas by 

combining, changing, or reconstructing old ideas (Doh & Zolnik, 2011 in Aprihasyati, Fitria, 2020). 

While innovation is the application of the discovery of a new production process or the introduction 

of a new product (Suryana, 2013). Entrepreneur comes from the French language, namely 

entreprendre which means to take a job (to undertake), this concept means that entrepreneur is 

someone's action to create an organization, manage it, and determine the risks of a business (George 

Ritzer: 1985 in Harahap et al., 2020; Sanchez et al.,2020). Thus, the notion of entrepreneur is a 

person who dares to open employment opportunities with his own strength, which in turn not only 

benefits himself, but also benefits the community, because it can absorb new workers. 

 

Social Media 

 

Social capital in relation to entrepreneurship has three main dimensions, namely: [1] Trust [2] 

Social networking (social networking) and [3] values and norms (civic norm) (Hadisurya, 2017; 

Sale et al., 2018). 

 

1. Trust 
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It is a person's behavior to rely on the reliability and integrity of others in fulfilling their 

expectations in the future (Doh & Zolnik, 2011 in Aprihasyati, 2020). Divides trust into two types, 

the first is generalized trust, the type is related to how much mutual trust you have. This first type 

describes aspects of interpersonal trust, thus it can be assumed to reduce mutual distrust so as to 

increase interaction and communication. The second type is institutional trust, related to how much 

trust is in the company or organization. This type describes the deferrent aspect of trust, this type is 

related to the belief that efficient sanctions mechanisms make breaches of contracts between 

members detrimental. 

 

2. Social Networking 

 

A social network is a dynamic infrastructure in the form of networks of cooperation between 

people. The network facilitates communication and interaction, allows the growth of trust and 

strengthens cooperation, Widodo (2016) states that closeness in social networks has a positive 

impact on promoting a normative environment and generating trust, cooperation, and interaction 

between members (Widodo, 2016). In this network concept, there is an element of work that through 

the media of social relations becomes cooperation. The relationships that occur can be in formal or 

informal forms. Social relations are a picture or mirror of cooperation and coordination between 

citizens based on active and reciprocal social ties (Damsar, 2002; Widodo, 2016). Through this 

social network, individuals will participate in reciprocal actions and through this relationship gain 

benefits that mutually provide what is needed for each other. 

 

3. Civic Norm  

 

  Civic norms or norms in society are defined by Knack and Keeper, Doh & Zolnik, 2011 in 

Aprihasyyati, Fitria 2020) as the tendency of the community to cooperate and prioritize the public 

interest above personal interests. This informal mechanism often grows with institutional activities 

because people who want to improve social welfare are more likely to be involved in many 

activities. Fukuyama, (in Widodo 2016) explains that norms are very important to reduce transaction 

costs. If we don't have norms, then we may have to negotiate ownership rules on a case-by-case 

basis, a situation that is not conducive to market exchange, investment, or economic growth. In the 

branch of economics there is game theory which explains the emergence of social norms. In this 

case the norms maintain social relations between sellers and buyers. The compliance of market 

participants with agreed social norms can increase solidarity and develop cooperation by referring to 

the social norms that become the benchmark and according to their agreement.. 

 

Business Performance  
 

Company performance is the accumulation of the results of activities carried out within the 

company itself. Aprihasyati & Fitria, (2020) stated that performance is defined as the success of 

personnel in realizing strategic goals in four perspectives, namely finance, customer, marketing, and 

human resources. 

 

1. Financial Performance  

 

The company's performance is generally evaluated in a short period of time such as annually, 

quarterly, monthly and even shorter periods of time, but performance measured over a long period 
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of time is also important for assessing the implementation of the company's strategy. Financial 

performance in general can be evaluated in the long and short term (Lia et.al., 2015). Further (Lia 

et.al., 2015; Qomariyah). states that the purpose of evaluating financial performance is to find out 

whether investment realization has been as expected. 

 

2. Operational /Customer Performance 

 

Some important things that must be considered in the operational performance of a home 

industry company are product quality, in a manufacturing company operational performance is 

measured through several criteria such as product quality, performance of technology used, 

production capacity, and inventory of raw materials and finished goods (Lia et al., 2015). In the 

home industry, operational performance is seen from how the company is able to survive (Wajdi et 

al., 2017). While Anderson et al. (1997) in Aprihasyati, and Fitria, (2020) who argue that financial 

performance seen from the level of customer satisfaction is able to give the impression of increasing 

sales even though there are goods and services of less quality. 

 

3. Marketing Performance 

 

An important aspect in the sustainability of the home industry is growth, because marketing 

performance is influenced by company effectiveness (Soegiastuti & Haryanti S, 2013) Marketing 

performance for small (home-based) industries is a way to find out whether the promotional costs 

used have been really actually generate optimal profit or not, can be known. The marketing aspect is 

evaluated to be directed at obtaining information about certain facts compared to targets or plans 

that have been previously set, for example regarding segmentation, targets, and product positioning 

in the market, applied competitive strategies, sales value, to market share controlled by the company 

(Lia et al., 2015). A marketer must be able to predict changes in the business environment and then 

act proactively. Philip Kotler in Sumarni & Soeprihanto, (2010) formulates the Marketing 

Environment as a business consisting of actors and forces that come from outside, the company's 

marketing management function is to influence the ability of marketing management to develop and 

maintain successful transactions with target customers.  

 

4. Human Resources Performance  

 

The success of a business is determined by how Human Resources (HR) manage it, HR 

performance is work performance, or work results (output) both quality and quantity achieved by 

HR per unit period of time in carrying out their work tasks in accordance with the responsibilities 

given to them. Some important things in HR performance that need to be evaluated are work 

productivity, work motivation, job satisfaction, training and development, and leadership (Lia et al., 

2015). Work productivity as expressed by Tohardi in Sutrisno, et al. (2017) basically includes 

mental attitudes and behavior that are oriented towards continuous improvement, and have the view 

that today's performance must be better than yesterday, and tomorrow's performance. must be better 

than today's performance. 

Good management is company management that tries to put the right people in the right 

positions. Therefore, to produce as much performance as possible the company tries to find workers, 

who are suitable for the field of work, then train them, motivate, evaluate, and compensate. Wajdi et 

al (2017) explain that there are six functions of Human Resource Development, among others: [1] 

Planning staff needs [2] Finding and recruiting employees [3] Training and developing [4] 
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Assessing performance [5] Determining compensation/reward [6] Adapting to changes. The success 

of the business carried out by the owner is strongly influenced by how Human Resources are 

developed, coordinated and directed according to the company's goals, so that there is harmony 

between the company's goals to be achieved and employee satisfaction. Because HR is the most 

important asset that has a direct impact on the welfare of the company when compared to other 

resources.  

 

METHOD 
 

This research is a descriptive research, by comparing certain phenomena so that it is a 

comparative study. The purpose of this descriptive research is to make a systematic, factual and 

accurate description, picture or painting of the facts, characteristics and relationships between the 

phenomena being investigated (Sugiyono, 2010). The population to be studied in this study are 

women who are entrepreneurs in the melinjo emping home industry in Pandeglang Regency, Banten 

Province. Data processing uses descriptive statistical analysis, where the collected data is divided 

into several groups which are stated or measured in: a frequency distribution which implies: a 

number (number) that shows how many times a variable (denoted by those numbers) is repeated in 

the row of numbers; or the number of times a variable (denoted by that number) appears in the series 

of numbers, and uses a meaningful percentage. A summary in tabular form of a group of data 

showing the percentage frequency for each class presented. In addition, the researcher also uses 

cross tabulation, cross tabulation is in the form of several question items that have changed, and 

there is social capital support obtained from respondents. 

 

RESULT AND DISCUSSION 
 

Characteristics of Respondents 

 

The respondents of this study were women who were entrepreneurs in the melinjo emping 

home industry located in Pandeglang Regency, Banten. Most of the home industry managers are 

42.3 years old with a formal education level (89.6%) are elementary school graduates and 7.1% 

have completed higher education. Non-formal education 98.7 percent is low, this is because 

generally skills in managing the melinjo emping home industry are carried out from generation to 

generation, the length of business is very varied, the majority have been in business for 12 to 16 

years, family dependents between 3-5 people are 81.17%, the level of The income of the head of the 

family is 50% in the range of 1.5 to 2 million rupiah and the use of labor outside the family is 65.6% 

in the range of 3-6 people.  

 

The Role of Social Capital in the Home Industry 

 

The concept of social capital, as put forward by sociologist Pierre Bourdieu, defines social 

capital as both actual and potential resources that a person has due to a well-maintained network of 

institutional relationships (Saleh et al. 2018). Robert Putnam, one of the pioneers of social capital, 

defines social capital as a driver in democratic institutions and economic development (Saleh, 2017). 

Putnam defines social capital as trust, norms, and networks that facilitate cooperation to achieve 

mutual benefits. (Winter, 2000). 

 

Trust 
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As social capital, trust as mentioned by Saleh et al. (2018) divides trust into two types, the first 

is generalized trust, and second is institutional trust. 1) Trust in the sense of confidence which is an 

individual psychological realm as an attitude that will encourage someone to make decisions after 

weighing the risks that will be accepted; (2) Cooperation that places trust as the basis for 

relationships between individuals without mutual suspicion; (3) Simplification of work that 

functions as a source of trust to help improve work efficiency and effectiveness; (4) Order where 

trust is the inducing behavior of each individual to create peace and reduce social chaos.    

While the second dimension (institutional trust) is measured by three types, namely (1) 

Social cohesive maintainers who help glue every social component that lives in the community 

into one; (2) Trust as “willingness to take risk”, which is an interaction based on the feeling of 

comradeship and everyone will respond as expected and support each other (3) Trust as social 

capital that ensures the social structure stands intact and functions operationally and efficiently 

(Saleh, 2017; Utami, 2020), with scores: (1) very low, (2) low, (3) high, and (4) very high. Based 

on field observations, it was obtained that the level of trust of rural women in the melinjo emping 

home industry as shown in Table 1. The results presented in Table 1 show that trust, as a 

component of social capital, is at a moderate level, this indicates that the emping home industry 

activities melinjo tends to be done individually. There are two possibilities that occur in the home 

industry, the first is the emergence of open competition between home industry players both in 

pricing and quality, secondly there is a claim (unilateral admission) that the products produced by 

other parties are worse than the products produced by themselves, so it has the potential hinder the 

sustainability of the melinjo chips business in that location. 

 

 

 

However, if trust between home industry players is increased by the establishment of a Joint 

Business Group (KUB), it will become a potential capital for the group to develop optimally in order 

to achieve common goals and improve the welfare of its members. 

 

Social Network 

 

Table 1 

DISTRIBUTION OF RESPONDENTS' CONFIDENCE LEVEL 

Trust type 
Amount (%) 

Very low Low Medium High Very High 

Family confidence to establish social 

relationships 
0.5 1.3 66.6 25.4 6.2 

The belief that group members can work 

together without mutual suspicion 
0.5 1.5 60.4 15.8 21.8 

Belief that cooperation can increase revenue 0.7 1.8 57.5 20.6 19.4 

The belief that the cooperation that exists 

can launch economic business 
0.6 1.6 56.6 22.6 18.6 

Belief that group rules can regulate the 

course of the group 
0.6 2.2 56.7 22.6 17.9 

The belief that maintaining a close 

relationship is important 
0.5 2.3 53.8 27.4 16 

Trust as "willingness to take risk" is an 

interaction based on a feeling of 

comradeship 

0.6 2.3 57.8 32.8 6.5 

Trust keeps the relationship and economic 

business sustainable 
0.7 1.5 57.5 25.6 14.7 
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A social network is a social structure formed from nodes woven by one or more specific 

types of relationships such as values, visions, ideas, friends, descendants, etc. Davidsson and Honig, 

(2003,) in Prasetyo. T. and Harjanti, D. (2013) stated that social capital has two main measures, 

namely: (1) social networks (networks) and (2) social network characteristics (networks 

characteristics). Social networks are viewed using several measures, namely: (a) informal ties 

characterized by trust and reciprocal relationships that are more familiar and personal, such as ties to 

family, friendship, neighbours; (b) ties that are more general in nature such as ties to the local 

community, the general public, the community in the citizenship unit. This bond is characterized by 

the existence of trust and reciprocity that are common in nature; and (c) institutional bonds 

characterized by trust in existing institutions. Meanwhile, the characteristics of social networks 

(network characteristics) can be seen from three characteristics, namely: (a) shape and area (size and 

extensiveness); (b) density and closure, and (c) diversity. 

The results of this study indicate that the majority of respondents claimed to have a good 

informal social network. Both in the form of neighborly ties and kinship ties that are still strong and 

become the basis of the respondent's main network in carrying out their daily lives and in running a 

business. In the melinjo emping home industry carried out by rural women, informal social networks 

in the form of kinship, friendship and kinship are potential capital and have a great influence in 

developing the melinjo emping home industry. A wide range of kinship networks will expand the 

market networks owned by respondents. Table 2 shows that the social networks owned by 

respondents are in the medium to high category, the largest percentage occurs in networks with 

suppliers of raw materials, 85.9 percent, while the highest is in networks with friends. This shows 

that the sustainability of the emping melinjo home industry carried out by rural women is directly 

related to the availability of raw materials and online friendships that are part of the market network, 

of course, it will be an obstacle to business continuity if only using the power of family and 

neighbors. 

 
Table 2 

Social Network Distribution 

Network Characteristics 
Amount (%) 

Very Low Low Medium High Very High 

Network area 0 0,5 75.4 19.5 4.6 

Depth of network with family in the 

neighbourhood 
0 0 78.5 16.6 4.9 

Network security with family outside 

the neighbourhood 
0 0,7 83.5 10.4 5.4 

Depth of network with raw material 

suppliers 
0 0,2 85.9 9.8 4.1 

Depth of network between 

communities 
0 0,4 83.7 11.7 4.2 

Depth of Friendship network 0 0 29.6 67.5 2.9 

 

Civic Norm 

 

Social norms are general habits or rules that guide behavior that already exists in a community 

group and has certain regional boundaries. The limits of social norms are appropriate behavior for a 

group of people, so they can also be referred to as social rules or social rules. Azhari (2018) 

mentions that Norma is a pattern of sharing thoughts, feelings, and behaviors through the 

community. This shows the community what they can and cannot do. Therefore, norms are 
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standards that can regulate community behavior and are informal in nature to regulate and provide 

regulations for communities. (Marino et al., 2016; Wardaningrum, 2016). 

There are four conditions under which group norms can be enforced in a community. First, 

group norms can be enforced if they facilitate the survival of a community. Any behavior that has a 

negative effect on the community will become more prominent and threaten community members. 

Second, group norms can be enforced if they are simple, predictable, and represent the behavior 

expected by community members. Third, group norms are enforced when they help the community 

avoid embarrassing interpersonal problems. Fourth, group norms are enforced if they deliver 

community values and make a clear difference to the community (Feldmen 2001, in Wardaningrun 

2016). Referring to the concept (Feldmen 2001, in Wardaningrun 2016), the existence of social 

norms for women in the emping melinjo home industry includes (1) expecting everyone to help 

others for mutual benefit; (2) everyone is accustomed to helping one another; (3) everyone volunteer 

to do things related to the advancement of the cottage industry; (4). Everyone is involved to help 

when they need help. Table 3 illustrates that the distribution of social norms for the emping melinjo 

home industry players is at a moderate level, even though business activities are carried out 

individually but in some cases they still have a sense of empathy for others such as helping each 

other if one of them experiences difficulties such as in procuring raw materials or selling produce. 

Production. 

Table 3 illustrates that mutual assistance based on mutual willingness and progress is part of 

the norms that are upheld so that individualism will be avoided, even though the social norms owned 

by rural women who are home industry players are in the moderate category but in general the 

values that are believed to be together in running a home industry, such as providing mutual 

assistance, providing information to each other, so that the business being run is sustainable. 

 
Table 3 

Distribution of Community Norms 

Norm Characteristics 
Amount (%) 

Very Low Low Medium High Very High 

Help each other for mutual benefit 0.4 0.5 77.4 19.5 2.2 

Get used to helping others 0.6 0.7 84.5 10.4 3.8 

Volunteer to support each other for 

business progress 
0.5 1.2 85.9 8.8 3.6 

Help each other when you need help 0.7 2.3 31.4 62.5 3.1 

 

Business performance analysis 
 

1. Family Financial Support  

 

Ownership of the capital invested in developing the melinjo emping home industry is fully 

borne by the business actors themselves, financial management carried out by home industry players 

is generally still very simple where the business income generated from the home industry is family 

income. Figure 1 shows that most of the 78 respondents (51.32%) of the capital made for a home-

based industry business was a contribution from the family and only 13 respondents (8.55%) stated 

that there was no financial support provided from the family, meaning that there was separation. 

financial management between company finances and family finances. 
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FIGURE 1 

FAMILY FINANCIAL SUPPORT 

 

2. Family Network Support 

 

The importance of a network in doing business makes it above the importance of the 

existence of the product itself. When a business actor wants to start his business, even though he 

doesn't have a product yet, the first thing to pay attention to is a market network, business actors can 

form a network on the smallest scale with relatively low costs, such as for example family or anyone 

who still has a relative relationship. In addition, the potential that is often forgotten is the friends of 

business actors. In fact, they can be used as the first step when business actors form a network. An 

interesting phenomenon that exists today is the emergence of various communities that can be a 

great potential for business actors to be used as opportunities to advance their business. In the home 

industry, this concept has been running for generations, where the greater the kinship, the greater the 

opportunity to enter the market. Figure 2 shows that the market network that is run in the emping 

melinjo home industry mostly uses family networks, both close family and neighbors, socially 

family networks (kindshif family) are more effective with relatively low costs as explained by Saleh 

et al (2017), where kinship and friendship are potential capital in developing market networks. 

Figure 2 also shows that 42.76 percent of families are involved in market development and only 

3.29 percent (3 respondents) use traditional markets. When viewed in more detail the concept of a 

market network used in the home industry of melinjo chips in Pandeglang Regency shows that the 

wider the family network, the greater the market share. 
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FIGURE 2 

FAMILY NETWORK SUPPORT 

 

3. Family Morale Support 

 

In addition to network support, another thing that is no less important in developing the 

melinjo chips home industry business is moral support. Moral support is a high motivation in 

developing businesses run by rural women, not a few number of home industries were destroyed 

before they existed due to low moral support. What is important in this condition is that the home 

industry activities carried out by rural women are mostly carried out on a part time basis, meaning 

that the main job of the home industry actors is taking care of the household (cooking, taking care of 

husbands and children). 

 
 

FIGURE 3 

FAMILY MORALE SUPPORT 
 

Figure 3 shows that the moral support provided by the family is in the medium category, 

where 34.21% of respondents answered large and only 5.26% answered no, this states that the 

melinjo emping home industry in Pandeglang Regency, Banten provides good moral support. very 

big on the family to run the business. 
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FIGURE 4 

RAW MATERIAL SUPPORT 

 

In Figure 4 above, it can be seen that the raw material network is generally obtained from the 

traditional market, 46.05 percent followed by 28.29 percent from own plantations, respectively, 

from suppliers, business groups and cooperatives. family business that is done as a spare time filler. 

 

 
 

FIGURE 5 

MARKET NETWORK 
 

Meanwhile, Figure 5 shows how the market network built by the melinjo emping home 

industry is almost the same as the raw material network where the targeting of the traditional market 

is 28.29 percent and the family network is 26.32 percent. The choice of a family network as the 

target market shows that in general, home industry activities are still a side business. The 

development of the emping melinjo home industry carried out by women has not yet led to an 

economy of scale, only a few business actors are ready to expand the market, for the development of 

the home industry in the future, it needs to be slowly addressed through group institutions, either in 

the form of the Joint Venture Group (KUB). And Cooperatives, so that the home-based industry of 

melinjo chips run by women can be sustainable. It is undeniable that the Covid-19 pandemic has 

also significantly affected the activities of the home industry, this also has an impact on the cost 

sacrifices received, some of the workers / laborers involved in the home industry. The marketing 

network that has been carried out so far has experienced many obstacles, as a result the production 

resulting from the home industry has experienced obstacles in its distribution. One of the steps taken 

to anticipate this is to reduce the wages given to workers. 
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FIGURE 6 

WAGE LEVEL 
 

The Covid pandemic has had a major impact on the sustainability of the home industry, the 

implementation of social distancing has resulted in a decline in product sales, both through family 

networks and traditional markets, the low market absorption has an impact on the wages received by 

workers (employees) who depend on home industries for their daily life. emping melinjo. Figure 6 

shows that there is a change in the policy of home industry players towards the application of the 

wage rate, before the pandemic the application of the wage level reached 39.47 percent in 

accordance with the UMP set by the regional government, with the increasingly difficult economic 

conditions currently occurring, the wage policy given by craftsmen 69 .74 percent are at a level 

below the UMK. This policy was taken as one of the strategies to maintain the home industry's life 

cycle in order to continue its activities in the midst of a pandemic. However, not all home industry 

players set a reduction in wage levels, for business actors who have large capital and family support, 

market distribution is still running either through family networks or traditional market networks, 

the COVID-19 pandemic has not had an effect on home industry activities so that the policy is also 

no change. 

 

Effect of social capital on cottage industry performance 

Lin, (2004) in Saleh, et al (2018). concluded that social capital is a resource that can be 

optimized in every organizational activity, the existence of a cottage industry carried out by rural 

women in addition to providing space for women to be involved in public space is also able to 

absorb labor and help the family economy. 

 
Table 4 

CORRELATION TEST BETWEEN SOCIAL CAPITAL AND 

PERFORMANCE VARIABLES OF EMPING MELINJO HOME INDUSTRY 

Social Capital Home Industry 

Performance 
Trust Social network Norm 

Financial Support 0.404 ** 0.378** 0.244* 

Network Support 0.244** 0.386** 0.321** 

Moral Support 0.367** 0.388** 0.325** 

Raw Material Support 0.347** 0.402** -0.233* 

Market Network -0.244* 0.167 0.044 

Wage Rate -0.033 0.203* 0.055 
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Based on the results of the analysis of Table 4, the business performance of the melinjo 

emping home industry in Pandeglang Regency, almost all business performance variables have a 

real and positive relationship with the support of social capital, both trust (trust) in social networks 

(social networking) and norms (norm). Financial support, network support, moral support and raw 

material support as Table 4 shows that the existence of social capital in the emping melinjo home 

industry activities run by women is not only limited to a family side business but is also able to 

provide added value to income. Therefore, according to Hasbullah (2006), the dimension of social 

capital lies in the ability of the community (home industry actors) to work together to build a 

network to achieve common goals. The cooperation is colored by a pattern of reciprocal and 

mutually beneficial interrelationships and is built on trust that is supported by positive and strong 

social norms and values. 

The strength of the performance of the home industry is more dominated by the high level of 

family support both in finance, market networks and raw materials, so that home industry activities 

are not just a side business on a part-time basis but are more directed at providing space for women 

to carry out activities in public spaces (Saleh, 2003). et al, 2018). While market network support is 

not related to the existence of social capital, this is because most of the home industry players use 

the family as a potential market, the correlation value generated from the market network 

relationship with the level of trust has a negative direction, this is because the cottage industry that 

has been run so far is still hereditary nature and the existence of one-sided recognition (claim) that 

the product it produces is better than others. The presence of the government is required both in 

management and regulation development so that the cottage industry is more grounded, both 

through the development of joint business groups and cooperatives that can facilitate problems that 

may arise, so that the cottage industry will multiply and develop. 

 

CONCLUSION 

 

In general, the components of social capital in the form of trust, social networks, and social 

norms owned by the melinjo emping home industry players are in the medium category. So that the 

condition needs to be improved, namely with the presence of the Pandeglang Banten government to 

conduct both management and financial guidance.Social Capital (Trust, Social Networks and 

Norms) of the melinjo emping home industry in Pandeglang Banten provides a positive contribution 

to the performance of the melinjo emping home industry which is run by women although in its 

operations it is still carried out on a part-time and individual basis. The economic performance of 

the melinjo emping cottage industry in Pandeglang district has been quite good with the support of 

social capital that is still holding up well despite the COVID-19 pandemic. 
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