Journal of Organizational Culture, Communications and Conflict Volume 29, Issue 2, 2025

IMPACT OF Al TOOLS ON PROFESSIONAL
EFFICIENCY OF JOURNALISTS: ASTUDY AMONG
THE PRINT AND ELECTRONIC MEDIA JOURNALISTS
IN KARNATAKA

Meghna Ghosh, Bangalore University, India
ABSTRACT

In an era marked by rapid technological advancement, the landscape of journalism has
witnessed significant transformations. With the advent of Artificial Intelligence (Al) tools,
journalism practices have evolved, presenting both opportunities and challenges for
professionals in the field. The integration of Al tools in journalism has brought about notable
shifts in the way information is gathered, analysed, and disseminated. As Al continues to
redefine the parameters of journalistic practice, there is a growing imperative to equip
journalists with the necessary skills, knowledge, and ethical frameworks to navigate the evolving
media landscape responsibly. The investigation on the influence of Al tools on the professional
productivity of journalists in Karnataka reveals a complex landscape defined by technology
integration, shifting practices, and various perspectives within the journalistic community. The
study highlights the growing use of Al tools by journalists in Karnataka, with the majority of
professionals using various applications for jobs ranging from data analysis to content selection
and creation. This extensive usage shows an understanding of Al's ability to improve
productivity, streamline procedures, and expand journalistic talents. The specific objectives are
to know the frequently used Al tools for various job roles in media houses. To identify
adaptability to Al environment in media and its impact on professional efficiency. To measure
the various adaptability of Al tools for work delegation. To know the factors affecting the use of
Al tools in journalistic work. The present research adopted qualitative and quantitative research
methods to address the objectives. The survey with questionnaire will be used for primary data
collection. Literature reviews will be extensively used to know Al tools available for journalist.
The present research is based on uses and gratification theory by Katz and Blumler (1974). The
present study contributed to deeper understanding of the impact of Al tools on the journalistic
profession, offering valuable insights for practitioners, media organizations, policymakers, and
educators alike along with shaping the future of media and communication in the digital age.

Keywords: Artificial Intelligence, Al tools, professional efficiency, print media, electronic
media, journalism, work delegation.

INTRODUCTION

The fast development of artificial intelligence has had a profound influence on a variety
of sectors, including media. In the field of journalism as Al-powered technologies grow
increasingly popular in newsrooms, it is critical to examine their impact on journalists'
professional productivity, particularly in the context of print and electronic media in Karnataka
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(Garcia, et al., 2021). Artificial intelligence has been progressively expanding over the last
decade, with its transversal application to the journalistic process and the engaging of media and
technology companies in developing specific tools and services (Sanchez-Garcia et al., 2019).
Research indicates that Al can improve journalist productivity by automating jobs like
information collection, article creation, and audience analysis (Heim & Chan-Olmsted, 2023).
However, incorporating Al-based technologies into journalistic workflows is not without
problems, as it necessitates careful evaluation of the influence on newsroom values, routines, and
socio-cultural experiences (Lopez et al., 2022). Several countries, including Spain, have seen the
development of Al systems for journalism, with companies and institutions developing tools and
services for different stages of the process (Sanchez-Garcia et al., 2023). The first applications of
automated journalism occurred in the United States in 2014, with the creation of Quakebot,
which automatically reported earthquakes in the Los Angeles Times (Carlson, 2018), and in The
Associated Press reports on the Automated Insights’ Wordsmith platform (Graefe, 2016), which
also automatically writes sports articles (Tejedor-Calvoet al., 2021). The same year, the French
daily Le Monde employed the Data2Content Al system to create micro-news on election
outcomes. Many analyses of the relationship between journalism and Al focus on weak (or
narrow) Al, which treats news production as a machine that only performs pre-programmed tasks
(Graefe & Bohlken, 2020). Al is now being used in many aspects of news production, beyond
just automated textual content. Al is rapidly being used to simulate human-like information
processing and problem-solving abilities. (TUfez et al., 2021).

LITERATURE REVIEW

Review of literature found that the influence of Al on journalism, including news-making
processes, media routines, and ethical concerns. Al aids newsrooms by improving journalist
capabilities, saving time, and increasing productivity in the mass media business. The report
highlights the importance of changing mindsets in the media industry and emphasizing Al
training to address workers' lack of understanding. Ethical challenges raised by the use of Al
highlight the significance of constant control and monitoring of Al processes in journalism
(Noain-Sanchez, 2022).

The literature review examines the impact of Al on journalism and media consumption in
Kazakhstan, raising worries about its influence on information distribution. The experiment
highlights the novelty and significance of distinguishing between Al-authored writings and those
produced by actual journalists, highlighting a gap in the scientific literature. The study tries to
discriminate between journalistic and robotic writings, helping to understand consumer
preferences for media content development. Kazakhstani media consumers prefer human-
authored texts over Al-generated ones, demonstrating reluctance to include Al in mass media
due to perceived quality difficulties (Habarsy 2022).

Studied how Al is transforming the news creation process and media structure. The
article explores how Al might expand automated text news to audio and video forms, allow for
non-linear consumption, and modify business models and audience interaction tactics. The
research predicts that journalists' professional duties would change, with a focus on cognitive
contributions to news creation rather than operational tasks. Additionally, the study discusses the
issues faced by false news in journalism, emphasizing the significance of education, source
verification, and trustworthiness in combatting disinformation.
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The literature review discusses how integrating Al literacy and ChatGPT-3 might
improve critical thinking and journalistic writing abilities among students. It emphasizes the
growing relevance of Al in a variety of industries, including media, and the advantages of
incorporating Al technologies into journalism education. The findings highlight the importance
of Al literacy in preparing students for the future Al-centric media sector by encouraging in-
depth study and cooperation in the classroom (Irfan et al., 2023).

The study paper examines the influence of Artificial Intelligence (Al) on the Indian
media sector, including efficiency, cost-effectiveness, customization, multilingual news creation,
real-time news generation, and disinformation prevention. Times Now, India's leading news
channel, has used Al to automate news creation, demonstrating the practical application of Al in
the media business. The study focuses on Al's potential to write news stories in different
languages, provide real-time news, battle disinformation, and improve efficiency and cost-
effectiveness. The report also underlines the need of considering obstacles such as employment
losses, ethical problems, and the need for greater knowledge, data, and infrastructure when
applying Al in the Indian media sector (Ashfaq et al., 2023).

In the review of literature (lyinolakan, 2023) found that the application of Al technology
in journalism training in Nigeria, specifically for indigenous languages, to improve media
coverage. The absence of research on incorporating Al into journalism education in Africa
emphasizes the need for more exploration of the benefits and limitations of employing Al
technologies in journalism pedagogy (Kaur & Ashfaq, 2023). The study argues that using Al
technologies in journalism education can improve quality, empower journalists with digital
skills, and encourage inclusion of indigenous populations in media output. It advocates for a
dynamic curriculum free of bureaucracy to teach both aspiring and experienced journalists,
highlighting the significance of financing for the implementation of new Al technologies in
journalism education (Noain Sanchez, 2022).

The research study report explores how professionals and academics see the use of
artificial intelligence in journalism. The article stresses that Al will not negatively affect the
media employment market and underscores the need for comprehensive journalist training that
incorporates developing technology. The survey found that many students lack formal instruction
on Al, emphasizing the need for thorough training for future journalists to integrate developing
technology. It also highlights the necessity for media businesses to embrace innovation, and for
Communication and Journalism colleges to modify their curricula to suit the changing demands
of the labour market driven by technology (Ufarte-Ruiz et al., 2023).

Scope of Study

The study aims to assess the impact of Artificial Intelligence (Al) tools on the
professional efficiency of journalists in Karnataka, focusing on both print and electronic media.
It will explore how Al technologies are being utilized in journalistic practices, their
effectiveness, and their influence on the quality and efficiency of journalistic work.

Statement of Problem
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The introduction of artificial intelligence (Al) has ushered in a new age for several
sectors, including journalism. Al tools have the potential to transform how journalists conduct
research, create content, and communicate with their audiences. However, incorporating Al into
journalistic practices raises a number of concerns and uncertainties, particularly about its impact
on professional efficiency, content quality, and the ethical dimensions of news production. This
study aims to address these issues by assessing how Al technologies affect the professional
effectiveness of print and electronic media journalists in Karnataka. It seeks to give a thorough
grasp of how Al affects their everyday work, the quality of the material they create, job
happiness, and the ethical concerns they must navigate. By investigating these characteristics, the
study hopes to provide insights that might drive future methods for incorporating Al into
journalism, ensuring that technology improvements benefit the sector while adhering to
journalistic norms and ethic.

OBJECTIVES

To know the frequently used Al tools for various job roles in media houses.

To identify the status of Al environment in media and its impact on professional efficiency.
To measure the various factors influencing the adaptability of Al tools for work delegation.
To know the factors affecting the use of Al tools in journalistic work

THEORETICAL PERSPECTIVE

According to Katz, Blumler, and Gurevitch, the three uses and gratifications thesis is
predicated on three essential ideas. 1) Viewers are goal-oriented in their behaviour, 2) they are
active media consumers, and 3) they are aware of their wants and choose media to meet them.
The study used Uses and Gratification theory to understand various gratifying factors for using
Al in journalism.

METHODOLOGY

The present research adopted quantitative research method to address the objectives.
Survey with questionnaire was used for primary data collection. The convenient sampling
method was used to select the respondents. The sample size is 40, due to time limitation.
Qualitative research method was used to know and understand the various Al tools available in
the field for journalists.

Data Analysis and Interpretation

The data was collected from 40 respondents. Among 40 respondents 6 were female and
34 were male. The most common age group is 20-30, which accounts for 72.5% of respondents.
Majority of the respondents 32.5% are in their professional domain are reporters followed by
video editors 15% and 15% photojournalists. Among the 40 respondents, 22.5% have minimum
of 2 years of experience in their field while 17.5% have 3 and 4 years of experience in their
respective domains.

Majority of the respondents 40% are somewhat familiar with the artificial intelligence
(Al) tools used in journalism. Nearly 32.5% of the respondents are neutral about their familiarity
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with the Al tools while only 22.5% of the respondents are very familiar with the tools. Among
the respondents, majority 52.5% have not used Al tools for their journalistic work while only
47.5% have used it.

The Frequently Used Al Tools for Various Job Roles in Media Houses

Among the respondents, it can be observed that majority of the respondents 57.5% are
familiar with Quillbot Al tool for journalistic writing, 47.5% are familiar with Copy.ai and 45%
are familiar with Lex.page. 37.5% of the respondents are familiar with Notion Al and Craft.do
tools while 35% are familiar with Postwise.ai and 30% are familiar with Jasper.ai for the
journalistic writing Figure 1.

8. Are you familiar with these Al tools for journalistic writing?
40 responses

Lex.page
Copy.ai
Notion Al
QuillBot
Postwise.ai
Craft.do
Jasper.al
Jenni.ai
Repurpose.io
Wista Social
Reflect
‘Wordtune Spices
Not really

Mo

18 (45%)

19 (47.5%)
15 (37.5%)
23 (57.5%)

14 (35%)
15 (37.5%)
12 (30%)

11 (27.9%])

8 (20%)
10 (25%)
10 (25%)
3(7.5%)
1{2.5%)
1{2.5%)
1{2.5%)

0 5 10 15 20 25

FIGURE 1
FAMILIARITY WITH Al TOOLS FOR JOURNALISTIC WRITING

It can be observed that among the respondents 57.5% are familiar with ChatGPT Al tool
for journalistic editing, 50% are familiar with Quillbot Paraphraser and 47.5% are familiar with
GPT Zero. Among the respondents 40% knows about Al tools such as Word Tune spices, 37.5%
are familiar with Overtone.ai, 35% knows about TweetGpt and only 30% are familiar with Fall-E
and DeepL Write for journalistic editing Figure 2.

9. Are you familiar with these Al tools for journalistic editing?
40 responses

Overtone.ai

DeepL Write
Quillbot Paraphraser
WordTune Spices
ChatGPT

GPTZero
TweetGPT

Adaobe Firefly
Synthesia

Dall-E

Murf 1 (2.5%)
No 2 (5%)

0 5 10 15 20 25

20 (50%)
16 (40%)
23 (57.5%)
19 (47.5%)

14 (35%)
9 (22.5%)
8 (20%)

12 (30%)

FIGURE 2
FAMILIARITY WITH Al TOOLS FOR JOURNALISTIC EDITING

Most of the respondents 40% occasionally use Al tools in their journalistic work, 27.5%
agreed to use it rarely whereas only 25% are believed to be using Al tools on a regular basis in
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their journalistic work. believe that Al technologies have influenced the political content they
have encountered on social media, 18% of respondents said no and 14.8% that are not sure
Figure 3.

12. How frequently do you use Al tools in your journalistic work?
40 responses

@ Rarely
@ Occasionally
Regularly

@ Frequently
@ Always

FIGURE 3
FREQUENCY OF USING Al TOOLS IN JOURNALISTIC WORK

The Adaptability to Al Environment in Media and Its Impact on Professional Efficiency

13. Have you received any formal training or education on using Al tools for journalism?
40 responses

@ Ves
@ No

60%

FIGURE 4
VIEWING OF Al DRIVEN FEATURES ON SOCIAL MEDIA PLATFORMS BY RESPONDENTS

Majority of the respondents 25% believe that Al tools equipped with image and speech
recognition capabilities can automate tasks leading efficiently handle multimedia content Figure
4, 17.5% agree that Al tools can analyse vast amounts of data quickly and accurately, 15% of the
respondents believe that Al technologies can use predictive analytics algorithms to forecast
trends and Al tools can streamline operations through workflow analysis. Whereas 12.5% of the
respondents think that Al tools can scale to handle large volumes of data and only 10% of the
respondents think that Al tools can automate repetitive and time-consuming tasks Figure 5.
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14. In your opinion, what impact do Al tools have on your professional efficiency?

40 responses
Al tools can automate repetitiv..
Al tools can analyze vast amou..
Al technologies can use predict...

Al tools can streamline operati

Al tools equipped with image a.. 10 (25%)
Al tools can scale to handle lar...

Al technologies provide less la..

FIGURE5
VARIOUS FORMS OF IMPACT OF Al TOOLS ON PROFESSIONAL EFFICIENCY OF JOURNALISTS

Among the respondents 45% believe that Al tools have moderately improved the
professional efficiency, 27.5% agree that it has significantly improved their efficiency whereas
25% agreed that there is no noticeable change Figure 6.

15. How do you perceive the impact of Al tools on your professional efficiency?
40 responses

@ Significantly improved efficiency

@ Moderately improved efficiency
No noticeable change

@ Decreased efficiency

FIGURE 6
IMPACT OF Al TOOLS ON PROFESSIONAL EFFICIENCY OF JOURNALISTS

22.5% of the respondents strongly believe that the impact of Al tools on professional
adaptability includes decreased burden of work, ability to adapt to evolving audience preferences
and behaviours and increased competitiveness in the field, 15% believe that one of the impact

includes increased competitiveness in the field whereas only 10% believes it to be work pressure
Figure 7.

16. In your opinion, what impact do Al tools have on your professional adaptability?
40 responses

Increased competitiveness in t

9 (22.5%)
Increased agility in responding 6 (15%)
Ability to adapt to evolving audi... 9 (22.5%)
Decreased burden of work 9 (22.5%)
Work pressure 4 (10%)
Time limitation 2 (5%)

Compelled by the employer to 1 (2.5%)

0 2 4 6 8 10

FIGURE 7
IMPACT OF Al TOOLS ON PROFESSIONAL ADAPTABILITY OF JOURNALISTS
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Among the respondents 42.5% are somewhat comfortable in adapting to Al tools in the
work environment, 35% of the respondents are very comfortable whereas only 22.5% are not
comfortable at all Figure 8.

17. Rate your level of comfort in adapting to Al tools in your work environment.

40 responses

@ Not comfortable at all

@ Somewhat comfortable
Very comfortable

@ Extremely comfortable

FIGURE 8
COMFORT LEVEL IN ADAPTING TO Al TOOLS IN WORK ENVIRONMENT

Majority of the respondents 50% completely disagree with the statement that Al can
replace human intervention in media content generation, 30% agree that in future Al can replace
human intervention in media content generation and only 20% are not sure Figure 9.

24. Do you think that Al can replace human intervention in media content generation?
40 responses

® Yes
® No
Maybe

FIGURE 9
RESPONDENTS VIEW ON Al REPLACING HUMAN INTERVENTION IN MEDIA CONTENT
GENERATION

Among the respondents, majority 22.5% believes that adapting to digital storytelling
approaches a journalist can maintain their relevance in the media industry. 20% among the
respondents feels that a journalist should adapt to changing audience preferences and
consumption habits to maintain their relevance. 15% believes that they should innovate with new
formats and platforms whereas 12.5% believes that they should not rely solely on traditional
reporting methods as well as pursue constant learning and professional growth Figure 10.
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25. In your opinion, how can journalists maintain their relevance in the media industry?

40 responses

Engage with audiences on saci..
Stay up to current on emerging...
[Adopt digital storytelling approa.. 9 (22.5%)
Adapt to changing audience pr...
Pursue constant learning and p...
Innovate with new formats and...
Not rely solely on traditional re...
Cultivate a strong personal bra...

Should overcome Al limitations..

FIGURE 10
COMFORT LEVEL IN ADAPTING TO Al TOOLS IN WORK ENVIRONMENT

Measuring the Various Adaptability of Al Tools for Work Delegation

Among the respondents, majority of the responses that measure the various adaptability
of Al tools for delegation points to time efficiency which is 70%. Respondents who believe Cost-
effectiveness and Ability to fact-check information quickly and accurately is 57.5%. Resource
availability 55%, opportunity to automate repetitive tasks and editorial guidance 52.5% and
accuracy of information 35% received less agreement by the respondents Figure 11.

18. What factors influence your decision to use Al tools in your journalistic work?

40 responses

Time efficiency 28 (70%)

Accuracy of information
Resource availability 22 (55%)

23 (57.5%)

21(52.5%)

21 (52.5%)

23 (57.5%)

Cost-effectiveness

Editorial guidance
Oppartunity to automate repetit..
Ability to fact-check information...
Ability to uncover insights from..

I have used very little of Alin m

FIGURE 11
FACTORS INFLUENCING DECISION TO USE Al TOOLS IN JOURNALISTIC WORK

60% of the respondents are neutral about their view on the job threat in the organization
due to Al adaptability, where only 20% believe and agree to that factor and only 15% completely
disagree with the fact that there will be job threat in the organization due to Al adaptability
Figure 12.
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23. Is there any job threat in the organization due to Al adaptability?
40 responses

@ Strongly Agree
@ Agree
Neutral
@ Disagree
@ Strongly Disagree

A
>

FIGURE 12
RESPONDENTS VIEW ON JOB THEREAT IN THE ORGANIZATION DUE TO Al ADAPTABILITY

Factors Affecting the Use of Ai Tools in Journalistic Work

The largest portion of the respondents 92.5% agreed that they have encountered
challenges or limitations when using Al tools in work whereas only 7.5% of the respondents
disagreed with the statement Figure 13.

19. Have you encountered any challenges or limitations when using Al tools in your work?

40 responses

@ Yes
@® No

o

FIGURE 13
CHALLENGES OR LIMITATIONS WHEN USING Al TOOLS IN YOUR WORK

A significant proportion of respondents 55% agreed to inaccuracy as the major factor of
the limitation while using Al tool in workplace or work. 45% expressed their concern about the
data quality issues as one of the challenges. 42.5% believe that lack of customization, lack of
technical skills and maintenance and updates required for Al models as of the crucial factors of
limitations of using Al tools in the work. 40% of respondents expressed concern that they are
unable to integrate with existing workflows as well as there is lack of data privacy and security.
37.5% respondents felt that Al tools are not fair, cost constraints for deploying Al solutions and
there is limited scalability. 35% of the respondents feel that Al tools are not at all reliable. 32.5%
believes that using Al tools will result in over dependency, facilitate regulatory or legal issues
and it is very complex in nature Figure 14.
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20. If Yes, please specify

40 responses

Data quality issues
Lack of Customization
Complexity
Lack of Technical Skills
Lack of Data Privacy and Se..
Cost constraints for deployin..
Unable to Integrate with Exis..
Leads to Ethical Dilemmas
Over Dependency|
Lack of Autonomy,
Regulatory and Legal Issues
Maintenance and updates re..
Limited scalability,
Integration challenges with e..

No social responsibility 4 (10%)
Control in content 5 (12.5%)

Focus is uniform I3 (7 5%)
Haven't used much Il 1 (2.5%)

0 5 10

8 (20%)

13 (32.5%)

9 (22.5%)

10 (25%)
13 (32.5%)

22 (55%)
14 (35%)

15 (37.5%)

18 (45%)

17 (42.5%)

17 (42.5%)
16 (40%)

15 (37.5%)

16 (40%)

13 (32.5%)

17 (42.5%)
15 (37.5%)

FIGURE 14

RESPONDENTS VIEW ON CHALLENGES OR LIMITATIONS WHEN USING Al TOOLS AT WORK

27.5% respondents believed Al can enhance productivity. 20% of the respondents felt
that Al can drive innovation. 17.5% respondents felt that Al can create new revenue streams.
12.5% believed that they are compelled to use Al tools for work as well as their organization is
subscribed to Al tools. Only 7.5% of the respondents felt that Al address any data quality issues

Figure 15.

21. What is your take on the organizational policy of Al?
40 responses

Organization is subscribed to A...
Compelled to use Al tools for w...
Enhance productivity

Drive innovation

Create new revenue streams
Address any data quality issues 3(7.5%)
Al use is not prevalent in my ne...

0.0 25 5.0

11 (27.5%)

7 (17.5%)

7.5 10.0 12.5

FIGURE 15
RESPONDENTS VIEW ON ORGANIZATIONAL POLICY OF Al

A significant portion of respondents 67.5% reported using Al tools in content generation
and production the response of the audience or readers are very effective. 62.5% of the
respondents feels it creates impact among the audience or the readers. 52.5% feels that content
generated or produced with the use of Al tools are easy to understand. 47.5% of the respondents
believe that the content produced is of high quality. Only a small percentage of respondents
17.5% feels that the convenience and accessibility provided by Al-generated content as one of
the responses of the audience about the use of Al tools in content generation and production

Figure 16.
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22. In your opinion, what is the response of audience/readers about the use of Al tools in content

generation and production?
40 responses

27 (67.5%)

25 (62.5%)
21 (52.5%)
content produced is high-quality| 19 (47.5%)

convenience and accessibility 7 (17.5%)

"] 10 20 30

FIGURE 16
RESPONDENTS VIEW ON THE RESPONSE OF AUDIENCE ABOUT USE OF Al TOOLS IN CONTENT
GENERATION

CONCLUSION

The assessment of the influence of Al technologies on the professional efficiency of
journalists in Karnataka, which includes both print and electronic media, yields notable findings.
According to the survey, while 40% of journalists are somewhat familiar with Al technologies,
there is still a significant amount 32.5% who are indifferent and 22.5% who are very
knowledgeable. This suggests that journalists have a varied level of understanding and
experience in Al. The survey's professional roles show that reporters make up the vast majority,
with video editors and photojournalists also making important contributions. This diversity
highlights Al techniques’ extensive application across many journalistic roles. Despite the
potential benefits, more than half of respondents 52.5% have yet to integrate Al technologies into
their job, indicating possible impediments such as a lack of training or access. For the 47.5%
who have used Al tools, it appears that these technologies are beginning to affect journalistic
methods, perhaps increasing efficiency in news collecting, editing, and content development.
The diverse degrees of expertise, with many having 2 to 4 years in the field, point to a workforce
that might substantially benefit from focused Al training programs. A sizable 67.5% of
respondents reported using Al technologies, with 62.5% recognizing their efficacy at engaging
audiences. More over half of the respondents 52.5% feel Al- generated material is easier for
consumers to grasp, with 47.5% describing it as high-quality. However, just 17.5% see ease and
accessibility as important advantages of Al solutions. The analysis of the use of Al technologies
in journalistic workplaces in Karnataka uncovers numerous important limits and concerns among
participants. The majority 55% see inaccuracy as a big concern, showing a significant obstacle to
Al adoption. Furthermore, 45% of respondents refer to data quality issues, highlighting the
importance of dependable and high-quality datasets. 42.5% of respondents expressed concerns
about a lack of customization, technical skills, and the requirement for frequent maintenance and
upgrades, implying that these limitations delay the efficient use of Al solutions. 40% of
participants reported integration challenges with existing procedures, as well as data privacy and
security concerns, indicating significant areas for improvement. The diverse degrees of expertise,
with many having 2 to 4 years in the field, point to a workforce that might substantially benefit
from focused Al training programs. A sizable 67.5% of respondents reported using Al
technologies, with 62.5% recognizing their efficacy at engaging audiences. More over half
52.5% feel Al- generated material is easier for consumers to grasp, with 47.5% describing it as
high-quality. However, just 17.5% see ease and accessibility as important advantages of Al
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solutions. The majority of respondents 70% cite time efficiency as the most significant benefit of
utilizing Al tools, implying that these technologies significantly increase productivity by saving
time. Cost-effectiveness and the capacity to fact-check material quickly and properly are also
major considerations, with 57.5% of respondents acknowledging these advantages. Resource
availability 55% and the capacity to automate repetitive work and give editorial help 52.5% are
viewed as additional benefits, but with significantly less emphasis. Notably, just 35% of
respondents consider information accuracy to be a significant benefit, reflecting some
uncertainty regarding the dependability of Al-generated material. These findings imply that Al
techniques are widely regarded to improve content clarity and quality, resulting in increased
audience engagement. Nonetheless, there is opportunity to raise awareness of the broader
benefits of Al, such as convenience and accessibility, in order to maximize its influence on
journalism in Karnataka.
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