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ABSTRACT

This paper explores the critical role of market research in the non-profit sector,
providing a comprehensive guide for non-profit organizations to effectively utilize market
research tools and methodologies. It highlights the importance of understanding the needs,
preferences, and behaviours of donors, volunteers, and beneficiaries to achieve
organizational goals. The paper also discusses various market research techniques suitable
for non-profit organizations and presents case studies demonstrating the successful
application of these techniques.
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INTRODUCTION

Market research is a powerful tool that is often underutilized in the non-profit sector.
Non-profit organizations, like their for-profit counterparts, operate in an increasingly
competitive environment where understanding the needs and preferences of their key
stakeholders - donors, volunteers, and beneficiaries - is crucial for success (Beard et al.,
2020).

The first part of this paper discusses the importance of market research in the non-
profit sector. It highlights how market research can help non-profit organizations to better
understand their target audience, develop effective fundraising strategies, improve service
delivery, and measure impact. It also emphasizes the role of market research in strategic
planning and decision-making processes within non-profit organizations (Caputi., 2022).

The second part of the paper presents various market research techniques that are
suitable for non-profit organizations. These include surveys, focus groups, interviews, and
observational studies. Each technique is discussed in detail, with practical tips on how to
design and conduct effective market research studies in a non-profit context (Gheorghe et al.,
2022).

The paper also includes several case studies that demonstrate the successful
application of market research in the non-profit sector (Mulligan et al., 2020). These case
studies cover a range of topics, from donor behaviour analysis and volunteer engagement
studies to beneficiary satisfaction surveys and impact assessments (Naik et al., 2020).

CONCLUSION

Market research is an essential tool for non-profit organizations, enabling them to
understand and respond effectively to the needs and preferences of their key stakeholders. By
leveraging market research, non-profit organizations can enhance their fundraising efforts,
improve their service delivery, and measure their impact more accurately. However, to fully
reap the benefits of market research, non-profit organizations need to invest in building their
market research capabilities and integrate market research findings into their strategic
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planning and decision-making processes. The case studies presented in this paper provide
clear evidence of the value and impact of market research in the non-profit sector, offering
valuable insights and guidance for other non-profit organizations seeking to enhance their
effectiveness and impact.

REFERENCES

Beard, V.R., & Burger, W.C. (2020). Selling in a dying business: An analysis of trends during a period of major
market transition in the funeral industry. OMEGA-Journal of Death and Dying, 80(4), 544-567.

Caputi, T.L. (2022). The use of academic research in medical cannabis marketing: A qualitative and quantitative
review of company websites. Journal of Studies on Alcohol and Drugs, 83(1), 5-17.

Gheorghe, C.M., Purcarea, V.L., & Gheorghe, |.R. (2022). Affiliate Marketing in ophthalmological services.
Romanian Journal of Ophthalmology, 66(1), 17.

Mulligan, C., Potvin Kent, M., Christoforou, A.K., & L’Abbé, M.R. (2020). Inventory of marketing techniques
used in child-appealing food and beverage research: a rapid review. International Journal of Public
Health, 65, 1045-1055.

Naik, P., Poornima, B.G., & Reddy, Y.V. (2020). Measuring liquidity in Indian stock market: A dimensional
perspective. PloS One, 15(9), e0238718.

Received: 24-Jun-2023, Manuscript No. BSJ-23-13781; Editor assigned: 29-Jun-2023, Pre QC No. BSJ-23-13781 (PQ); Reviewed: 14-Jul-
2023, QC No. BSJ-23-13781; Revised: 24-Jul-2023, Manuscript No. BSJ-23-13781 (R); Published: 27-Jul-2023

1 1944-6578-15-4-120

Citation Information: Williams, A. (2023). Market research in the non-profit sector: An essential guide. Business Studies
Journal, 15(4), 1-2.



https://journals.sagepub.com/doi/abs/10.1177/0030222817745430
https://journals.sagepub.com/doi/abs/10.1177/0030222817745430
https://www.jsad.com/doi/abs/10.15288/jsad.2022.83.5
https://www.jsad.com/doi/abs/10.15288/jsad.2022.83.5
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9022148/
https://link.springer.com/article/10.1007/s00038-020-01444-w
https://link.springer.com/article/10.1007/s00038-020-01444-w
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0238718
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0238718

