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ABSTRACT

The purpose of this research is to determine how much influence knowledge and
experiential marketing have on the decision to smoke among students of the Faculty of Medicine,
Universitas Jenderal Achmad Yani, either partially or simultaneously. This research needs to be
done to find solutions to reduce smoking habits. This research is not only useful for the Faculty
of Medicine, but also for society. Materials and Methods: The research data were obtained using
observation, interviews and questionnaires to medical students. The pilot study was did to first 30
respondents and the result showed that the questionnaire were valid and reliable. The population
in this study was medical students. Since the number is not known, the iteration method is used
so that the minimum number of representative samples is 115 (the samples obtained were 122
people). For the data collection, purposive sampling is used. Results: Medical students are well
aware of the dangers of smoking both to personal health and to those around them. They know
clearly that the content in cigarettes is not only debilitating but can also damage the body itself.
Conclusion: Knowledge about the dangers of smoking has a strong impact on the decision to
smoke. Whether, experiential marketing does not have a significant impact. As medical students,
they also understand the things that can reduce the impact of smoking.
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INTRODUCTION

Indonesia is a developing country that has many social problems, one of which is
smoking. Thecigarette problem is still difficult to stop even though the government has made
efforts to increase cigarette excise and warnings on the dangers of smoking on cigarette
packs (Ahmed, 2020).

Indonesia is the country with the highest adolescent smoking rate in the world, where
most of the menfirst smoked at the age of 12-13 years, and most of the women tried smoking
at the age of < 7 years and 14-15 years. Based on data from the 2014 Global Youth Tobacco
Survey (GYTS) survey, 19.4 percent of teenagers were smoking tobacco over the past 30
days. Among the adolescents in the surveyfound 35.3 percent of boys and 3.4 percent of
girls. Meanwhile, of the total adolescents surveyed, it was found that 18.3 percent of
adolescents smoked cigarettes during the last 30 days, as many as 33.9percent for boys and
2.5 percent for girls. Furthermore, it was found that a total of 32.1 percent of theadolescents
surveyed had smoked, even though only 1-2 puffs, and in these teens it was found that 54.1
percent of boys and 9.1 percent of girls (Atmojo, 2017).

Smoking is one of the main risk factors for various non-communicable diseases
(Azmi, Istiarti & Cahyo, 2016). Accordingto GYTS, data on the number of cigarettes
consumed in Indonesia in 2013 had reached 302 billion cigarettes per year (Atmojo, 2017).
The dangers of smoking are well understood by people in Indonesia. Information about the
dangers of smoking is very easy to obtain. Knowledge of the dangers of smoking is the extent
to whicha person is able to know and understand about the dangers that can result from
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smoking. Good knowledge about the dangers of smoking will have different smoking
behavior than those with less knowledge (Braun, 2018). Knowledge about the dangers of
smoking is information that a person has about the adverse health effects caused by cigarette
content, and diseases caused by smoking, such as: stroke, heart disease and lung cancer
(Hemant & Palki, 2016). There have been many media and scientific articles that provide
information about the dangers of smoking. However, there are still many people who ignore.
Smokingbehavior is currently carried out from various groups and from various different
educational backgrounds (Chen, Jia & Xiang, 2020).

The phenomenon of smoking also occurs among medical students (such as at
Universitas Jenderal Achmad Yani/UNJANI). This may rarely be heard, because as medical
students, they knowmore about the health and negative effects of smoking than ordinary
people. However, medical students are also human beings who have the freedom to choose
whether they want to smoke or not. They realize that smoking is dangerous, but for several
reasons smoking is one of the best ways. So, even though they understand and have been
reminded, they still do not stop their smoking habits (Fyall, et al., 2019). From the results of a
pre-survey conducted on 30 medical students, it was found that some of them had experienced
illness caused by smoking. Sore throat, cough, and other diseases were some of the
illnesses experienced by these students due to smoking. In addition, they have also
experienced bad events such as pants and clothes that were perforated by cigarette ash, car
carpets were about to catchfire, and many more. But still it doesn't stop them from smoking.

This study aims to determine how much influence knowledge and experiential marketing
have on the decision to smoke among medical students of the Faculty of Medicine UNJANI
either partially or simultaneously. This research needs to be done to find solutions in
suppressing or reducing smoking habits. Of course the benefits of this research are not only
devoted to medical students but also the whole community because the problem of smoking
has become one of the nation's problems.

LITERATURE REVIEW
Knowledge

According to Giansoldati & Rotaris (2020), knowledge is a treasure trove of mental
wealth which directly or indirectly enriches life. The knowledge of a person with other
people varies, so that knowledge is a mental wealth that directly or indirectly enriches
human life (Kartika & Rudiatno, 2020). In another sense, knowledge is a variety of
symptoms that humans encounter and acquire through the observation of reason (Kiruti &
Sreeya, n.d.). Knowledge arises when a person uses their intellect to recognize certain
objects or eventsthat have never been seen or felt before.

Changes in the subject's behavior towards smoking began with the subject knowing
and knowing cigarettes first, then the subject began to be interested in smoking, after that
the subject began to weigh the advantages and disadvantages of smoking against him, then
the subject beganto try smoking behavior, and finally the subject had a new behavior in the
form of smoking that has been adjusted to his knowledge, awareness and attitude towards
smoking (Philip & Kevin, 2017). According to Atmojo (Surya, Putri & Rizanda, 2015)
there are six level domains in knowledge, namely: knowledge, understanding,
application, analysis, synthesis, and evaluation.

Knowledge is also information that is known by someone (Lestari & Haryani,
2019). In another sense, knowledge is a variety of symptoms that humans encounter and
acquire through the observation of reason. Knowledge arises when a person uses their
intellect to recognize certain objects or events that have never been seen or felt before.
According to Chen, Jia & Xiang (2015), there are four dimensions in explaining knowledge
variables, namely: 1). factual knowledge, 2). conceptual knowledge; 3). procedural
knowledge; 4). metacognitive knowledge.
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Experimental Marketing

Widiyanti & Retnowulan (2019) argues that experiential marketing is an approach
to providing information that is more than just information about a product or service.
Kartika & Rudiatno (2019) argue that experiential marketing is the marketing of
experiences to consumers as an effort to attract consumers to use products or services,
even motivating consumers to make repeat purchases. Yeh, Chen & Chen (2015) divided
experiential marketing into four key characteristics, including: focus on consumer
experience, analyzing consumers, driven by emotion, and methods. In forming a
perspective based on experiential marketing, the application of experiential marketing
must be preceded by identifying with a two-element matrix, namely Strategic Experiential
Modules (SEMs) which are the basic form of Experiential Marketing and Experience
Provides (ExPros) as atactical tool for implementing Experiential Marketing.

Strategic Experiential Modules (SEMs) are modules that can be used to create
various typesof experiences for consumers (Schiffman, Kanuk & Hansen, 2012). SEMs
include five main dimensional elements, namely: senses, feelings, thoughts, actions and
relationships. In this era of increasingly fierce competition, the success of creating
positive perceptions in the minds of consumers is an important factor in the success of a
product/brand, perhaps even more than technological excellence.

Purchasing Decision

Purchasing decisions are consumer decisions regarding preferences for brands in the
choice set(Sidiq, Jalil & Achmad, 2021). Schiffman & Kanuk (2019) define a purchasing
decision as a person's decision where he choosesone of several available alternative options
(Wiwik & Julia, 2018). In this study, the purchase decision is defined as a process by which
medical students will determine whether to smoke or not (smoking decision). Kotler & Keller
(2014) state that there are five stages in explaining the process by which the purchase decision
is made, namely: 1) problem recognition, 2) information search, 3) evaluation of
alternatives, 4) purchasing decisions, and 5) post-purchase behavior. As for the factors that
can influence a smoking decision action are individual differences that include resources,
knowledge, attitudes, and environmental influences including culture, social class, family,
and situation.

Correlation between Knowledge and Smoking Decisions

Knowledge is a person's ability that can directly or indirectly enrich someone. In
determining the decision-making process, a person will not be separated from the knowledge
he has. Santy & Antika (23) state that there is an influence between knowledge and cigarette
purchasing decisions. Likewise with Van der Werf (9) who stated that knowledge influences
purchasing decisions. In this study, knowledge is the result of sensing that has been
experienced either directly or indirectly with smoking and its dangers.

H1: Knowledge influences smoking decisions.
Correlation between Experiential Marketing on Smoking Decisions

Experiential marketing is someone's experience and is usually used as one of the
considerationsin decision making. Apart from knowledge about the dangers of smoking, a
factor that can influence the decision to smoke is experiential marketing. Widiyanti (2020)
states that experiential marketing has an influence on purchasing decisions. In this study,
experiential marketing is a bad experience that is experienced as a result of smoking,
especially students of the Medical Faculty.
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H2: Experiential marketing influence smoking decisions.
Correlation between Knowledge and Experiential Marketing on Smoking Decisions

The purchase decision is an action in which the consumer chooses one of various
alternatives based on the consumer's own ability. This ability includes knowledge (Lestari &
Haryani, 2019) and experience. Knowledge about the dangers of smoking and bad
experiences are often related to the decision to smoke. In this study, the purchase decision is
a process in which students decide to smoke or not to smoke.

H3: Knowledge and experiential marketing influence smoking decision.

METHODOLOGY

The research data were obtained using observation, interviews and questionnaires to
medical students who were smokers. The pilot study was did to first 30 respondents and the
result showed that the questionnairewere valid and reliable.

The population in this study was students at the medical student who were smokers. The
population size in thisstudy is unknown. For this research, iteration method is used so that the
minimum number of representative samples is 115. In practice, the samples obtained were 122
students. For the data collection, purposive samplingis used.

RESULT AND DISCUSSION
Medical students in this study were 20-25 years old because they were active students in

the Facultyof Medicine up to the Clinical Clerkship stage. All respondents were male, most of who
were medicalstudents. While the rest are students at the Clinical Clerkship stage.

Table 1
DESCRIPTIVE ANALYSIS
Variables Average % Categories
Knowledge 79.80% Know Well
Experiential Marketing 75.79% Positive Experience
Decision 76.39% Keep Smoking

The descriptive analysis performed (Table 1) shows that students are well aware of
the dangersof smoking both to personal health and to those around them. They know clearly
that the content in cigarettes is not only debilitating but can also damage the body itself. In
addition to being harmful to themselves, students also know about the impact of smoking on
passive smokers, who are at three times the risk of active smokers because the toxins
inhaled through cigarette smoke from active smokers are not filtered.

Students also have positive experiences related to smoking. They have never or
rarely had a bad experience with smoking such as illness caused by smoking. Clothing that is
damaged by smokingis also less frequent. Instead, they feel the benefits of smoking, namely
an increase in self-confidence when faced with a difficult task. Smoking also maintains
concentration while they are studying. In addition, smoking can also relieve feelings of
anxiety or stress and release fatigue when facing a busylecture schedule and a lot of college
assignments. Thus, students feel that the benefits obtained from smoking are more than the
harm or bad experiences they have experienced.

But psychologically they feel less comfortable when smoking in public places
because their status as medical students should provide a good example to society by not
displaying smoking behavior in public. So that they rarely spend cigarettes when in public
areas.
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Smoking restrictions in public areas which are intensively carried out recently are
supported by respondents as an effort to reduce smoking and its impact on society. The bad
image as a smoker is also a concern for them. In addition, as medical students, they should
promote a healthy lifestyle tosociety.

Respondents stated that they will continue to smoke because they get the positive
things they need. Although they will not smoke every time. Smoking is needed when
experiencing anxiety so that it requires cigarettes to relieve anxiety and increase self-
confidence and increase concentration in completing lecture tasks that are deemed heavy. In
addition, the influence of fellow smokers can also increase smoking intensity. From the
results of calculations using Lisrel 9.30 (student version), the path diagrams showed at
Figure 1.
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Table 2
HYPOTHESIS TEST

Simultaneous Test

NULL HYPOTHESIS Fcount | Ftable RESULT CONCLUSION
Knowledge about the dangers of Knowledge about the dangers of
smoking and experiential marketing did 15567 307 Fcount>Ftable | smoking and experiential marketing
not have a significant effect on the ' ' HO rejected have significant effect on the
decision to smoke decisionto smoke
Partial Test
NULL HYPOTHESIS Tcount | Ttable RESULT CONCLUSION

Knowledge about the dangers of
smoking did not have a significant 5,573 2,62
effecton the decision to smoke

Knowledge about the dangers of
smoking have significant effect on
thedecision to smoke

tcount>ttable HO
rejected

Experiential marketing did not have a
significant effect on the decision to 0,799 2,62
smoke

Experiential marketing did not have
significant effect on the decision to
smoke

tcount<ttable HO
accepted

The impact of variable (Table 3) shows that knowledge has a strong influence on the
decisionto smoke. This shows that the respondents’ knowledge of smoking has a strong
enough impact on the decision to smoke. The knowledge referred to is not only related to the
dangers of smoking, but as medical students they also certainly know how to reduce the
impact of smoking.

Table 3
VARIABLE IMPACT
CORRELATIONS COEFFICIENT | IMPACT |RESIDUAL
Knowledge about the dangers of smoking toward decision to 0,452 20.43% 79.67%
smoke
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Although restrictions on smoking areas have been implemented, there are still many
canteens around the campus that sell cigarettes and provide smoking areas. The price of
cigarettes is also still relatively affordable, so this does little to support them to keep
smoking. In addition, they have also been addicted to smoking for a long time. On campus
there are also no posters explaining the dangers of smoking, as in general, in clinics or
hospitals. So that the dangers of smoking will not cross their minds, even though the students
have knowledge of the dangers of smoking.

CONCLUSION

Knowledge about the dangers of smoking has a strong impact on the decision to
smoke. Meanwhile, experiential marketing does not have a significant impact on smoking
decisions because the smoking impact that they have experienced is not bad and can still be
tolerated by them. As medical students, they also know and understand the things that can
reduce the impact of smoking. Exercisingregularly, drinking lots of water, and consuming
fruits and vegetables, are things they have done to reduce the impact of the dangers of
smoking.

Enforcement of the no-smoking rule accompanied by sanctions can reduce smoking
habits of students. In addition, the non-smoking area has also been expanded to the canteens
around the campus,thereby narrowing the smoking area for students. Canteens in campus are
also advised not to sell cigarettes to students.

Placing posters of the dangers of smoking to health in the campus area can arouse
student awareness to reduce smoking habits. Apart from that, the posters also need to be
conveyed in relation to their image as medical students who should set an example and
promote a healthy lifestyle.

ACKNOWLEDGEMENT

We would like to express our sincere gratitude to Mr. Ajat Sudrajat for allowing us to
develop theresearch. This study has been supported by Faculty of Medicine, UNJANI.
Conflicts of interest: is none.

REFERENCES

Ahmed, S. (2020). Scope of social marketing in de-marketing smoking habits: An exploratory study.
Malaysian Management Journal.

Atmojo, W.S.T. (2017). Decision making of tobacco smokers switching to e-cigarettes. Faculty of Psychology,
University of Muhammadiyah Surakarta, 9-11.

Azmi, F., Istiarti, T., & Cahyo, K. (2016). The relationship between application of non-smoking areas (ktr) and
smoking behavior of public health students in Semarang city. Journal of Public Health Diponegoro
University, 4(3), 995-1004.

Braun, S., Abad-Vivero, E.N., Mejia, R., Barrientos, I., Sargent, J.D., & Thrasher, J.F. (2018). Predictive validity
of the tobacco marketing receptivity index among non-smoking youth. Addictive Behaviors, 80, 150-153.

Hemant, C., & Palki, S. (2016). Discouraging cigarette smoking through de-marketing strategies. Future Business
Journal, 2(1), 31-39. ISSN 2314-7210, Elsevier, Amsterdam. Crossref, Google scholar

Chen, X., Jia, S., & Xiang, Y. (2020). A review: Knowledge reasoning over knowledge graph. Expert Systemswith
Applications. Elsevier.

Fyall, A., Legohérel, P., Frochot, I., Wang, Y., Fyall, A., Legohérel, P., ... & Wang, Y. (2019). Experiential
marketing. In Marketing for Tourism and Hospitality, Routledge, 127-148.

Giansoldati, M., Rotaris, L., Scorrano, M., & Danielis, R. (2020). Does electric car knowledge influence car
choice? Evidence from a hybrid choice model. Research in Transportation Economics. Journal of
Innovative Technology and Exploring Engineering, 8(11), 3410-3412.

Kartika, C., & Rudiatno, R. (2020). Model customer satisfaction and customer behaviour intention in improving
the dimension of referral marketing, experimental marketing, service marketing. Synergy: Scientific
Journal of Management Science, 10(2).

Kiruti, R.S., & Sreeya, B. (n.d.). Impact of social media on buying decision in Chennai. Crossref, Google scholar

6 1939-6104-21-S4-24

Citation Information: Wendra, Anwar, T.A., & Djajasasmita, D. (2022). Smoking habits among students of the faculty of medicine
Universitas Jendral Achmad Yani. Academy of Strategic Management Journal, 21(S4), 1-7.


http://e-journal.uum.edu.my/index.php/mmj/article/view/9675
https://www.sciencedirect.com/science/article/abs/pii/S0306460318300248
https://www.sciencedirect.com/science/article/abs/pii/S0306460318300248
https://www.sciencedirect.com/science/article/pii/S2314721016000049
https://doi.org/10.1016/j.fbj.2016.01.002
https://scholar.google.com/scholar?cluster=3370681588389446739&hl=en&as_sdt=0,5
https://www.sciencedirect.com/science/article/abs/pii/S0957417419306669
https://www.sciencedirect.com/science/article/abs/pii/S0739885920300159
https://www.sciencedirect.com/science/article/abs/pii/S0739885920300159
https://ejournal.unitomo.ac.id/index.php/feb/article/view/2870
https://ejournal.unitomo.ac.id/index.php/feb/article/view/2870

Academy of Strategic Management Journal Volume 21, Special Issue 4, 2022

Philip, K., & Kevin, L.K. (2017). Marketing management, (15" edition). United Kingdom : PearsonEducation,.

Surya, N., Putri, LE., & Rizanda, M. (2015). The relationship of smoking habits with periodotal tissue health
status. Stomatognatic, 12(2).

Lestari, N.S., & Haryani, 1. (2019). The influence of price, promotion and product knowledge on enervon active
purchase decisions and their impact on consumer loyalty in Jakarta. Tadulako Medical, Medical Scientific
Journal, 6(3), 66-80.

Nururrahmah. (2015). The effect of cigarettes on health and the formation of human character. Proceedings of the
National Seminar, 01(1), 78.

Saleky, S.R.J., & Souisa, W. (2019). Green life style as ecoliteracy mediator and green product knowledge on
consumer purchase decisions in Ambon City. SPECTA Journal of Technology, 1(2), 11-20.

Santy, R.D., & Atika, S.D. (2020). Purchasing decisions in terms of perceived quality and product
knowledge. Atlantis Press.

Schiffman, L.G., & Wisenblit, J.L. (2015). Consumer behavior, ( Eleventh Edition). Consumer Behavior, 1—
33.

Schiffman, L.G., Kanuk, L.L., & Hansen, H. (2012). Consumer behaviour: A European outlook. Pearson
Education.

Sidig, R.S.S., Jalil, A., & Achmad, R. (2021). Virtual world solidarity: How social solidarity is built on the crowd
funding platform Kitabisa.com. Webology, 18(1), 192-202.

Van der Werff, L., Fox, G., Masevic, |., Emeakaroha, V.C., Morrison, J.P., & Lynn, T. (2019). Building consumer
trust in the cloud: An experimental analysis of the cloud trust label approach. Journal of Cloud Computing,
8(2).

Wiwik, W., & Julia, R. (2018). The effect of experiential marketing on the loyalty of visitors to the D'Kandang
educational tourism park, Depok. Econodemica Journal, 2(1).

World Health Organization. (2014). Regional office for South-East Asia. Global Youth Tobacco Survey (GYTS)
Indonesia Report. WHO Regional Office for South-East Asia.

Yeh, T.M., Chen, S.H., & Chen, T.F. (2019). The relationships among experiential marketing. Service Innovation,
and Customer Satisfaction-A Case Study of Tourism Factories in Taiwan.

Zhao L., Palipudi, K.M., Ramanandraibe, N., & Asma, S. (2015). Cigarette smoking and cigarette marketing
exposureamong students in selected African countries: Findings from the Global Youth Tobacco Survey.
Prev Med, 91, 35-39.

Received: 18-Jan-2022, Manuscript No. asmj-21-10465; Editor assigned: 20-Jan-2022; PreQC No. asmj-21-10465(PQ); Reviewed: 08-Feb-
2022, QC No. asmj-21-10465; Revised: 12-Feb-2022, Manuscript No. asmj-21-10465(R); Published: 22-Feb-2022

7 1939-6104-21-S4-24

Citation Information: Wendra, Anwar, T.A., & Djajasasmita, D. (2022). Smoking habits among students of the faculty of medicine
Universitas Jendral Achmad Yani. Academy of Strategic Management Journal, 21(S4), 1-7.



http://dspace.vnbrims.org:13000/xmlui/handle/123456789/5050
http://jurnal.untad.ac.id/jurnal/index.php/MedikaTadulako/article/view/15061
http://jurnal.untad.ac.id/jurnal/index.php/MedikaTadulako/article/view/15061
https://journal.itk.ac.id/index.php/sjt/article/view/76
https://journal.itk.ac.id/index.php/sjt/article/view/76
https://www.webology.org/abstract.php?id=443
https://www.webology.org/abstract.php?id=443
https://journalofcloudcomputing.springeropen.com/articles/10.1186/s13677-019-0129-8
https://journalofcloudcomputing.springeropen.com/articles/10.1186/s13677-019-0129-8
https://www.mdpi.com/2071-1050/11/4/1041
https://www.sciencedirect.com/science/article/abs/pii/S0091743515003886
https://www.sciencedirect.com/science/article/abs/pii/S0091743515003886

